E3|SE=ES

2022¢Es AR BRISE L - B4 - ZEH{MELL

Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2022

98 108 118 21Q 128 18 2A 22Q LEA 3A 48 5H 283Q 95H 64 78 8H 284Q TEA F
Sep. Oct. Nov. 1Q Dec. Jan. Feb. 2Q 1H Mar. Apr. May 3Q oM Jun. Jul. Aug. 4Q 2H Full Year
LFL = Like for Like
1IKAR Apparel 86.9 79.0 93.4 86.2 97.7 107.8 85.5 98.0 91.6 80.7 102.2 110.5 97.9 93.7 92.0 89.3 91.0 91.0 94.6 93.1
4% Household 101.7 100.8 104.6 103.2 99.9 93.7 91.3 95.7 99.3 95.0 100.1 110.7 101.5 100.1 84.8 84.2 88.2 85.8 94.4 96.8
B Food 87.0 89.6 103.6 92.9 93.8 91.4 96.2 93.9 93.4 90.2 98.4 121.7 102.3 96.4 92.1 94.4 91.7 92.8 97.8 95.6
BEFE+AS1ARNT
LFL Directly managed stores (MUJI) + Online 94.8 90.4 100.1 95.4 98.3 97.4 90.6 96.1 95.8 90.0 100.6 112.4 100.5 97.4 88.6 87.3 89.5 88.6 95.0 95.4
store
XAk Apparel 92.9 85.6 100.7 92.9 103.9 114.8 91.2 104.3 98.2 86.1 110.8 119.5 105.7 100.7 100.4 97.3 98.4 98.8 102.4 100.2
45& Household 108.3 108.6 112.5 110.7 106.3 99.6 96.8 101.6 105.9 100.7 107.2 118.7 108.4 106.8 92.5 91.7 94.5 92.9 101.3 103.5
B Food 96.7 101.5 116.7 104.5 103.5 101.4 105.7 103.6 104.0 100.7 112.7 137.4 115.9 108.1 107.7 108.9 104.0 106.9 111.6 107.8
BE&SFH+ACIAANY
Directly managed stores total (MUJI) + Online 102.0 98.4 108.6 103.4 105.1 104.4 96.9 102.8 103.1 96.4 109.4 122.1 108.8 105.1 97.8 96.0 97.2 97.0 103.3 103.2
store
BEEZRIFE + A>51> AR LFL Directly managed stores (MUJI)+ Online store
Z %% Number of Customers 100.7 101.1 103.1 101.6 101.1 101.4 954 99.5 100.6 95.0 106.5 117.2 105.6 102.3 97.5 95.8 96.3 96.5 101.2 100.9
Z B Sales per Customer 94.1 89.3 97.1 93.9 97.3 96.1 95.0 96.6 95.2 94.8 94.4 95.9 95.2 95.3 91.0 91.1 93.0 91.8 93.9 94.6
BEE&85T+A>31>AR7 Directly managed stores total (MUJI) + Online store
%% Number of Customers 108.4 110.3 112.6 110.5 108.7 109.0 102.6 107.0 108.7 102.5 115.9 126.9 114.6 110.7 106.6 104.5 103.9 105.0 109.9 107.9
ZH{M Sales per Customer 94.1 89.2 96.4 93.6 96.7 95.7 94.5 96.1 94.8 94.1 94.4 96.2 95.0 94.9 91.8 91.8 93.5 92.3 94.0 95.7
BXIEEEZ (LSE8) Number of Stores at the End of Month (Include LS Stores)
JE&##% Number of Stores 461 465 469 469 472 473 473 473 473 475 487 490 490 490 494 495 493 493 493 493
FrRIUDNT Definition of Sales Channel:
o BEERIFIE | BIERAENSHIRE TIBE CHEUICIEE e LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X [EIHARI(C30 B A L #R#tL TIRZE LT G &7z BRS X excluding stores that were closed for 30 days or more in the previous term.
BIEFLEEMBICDVT Definition of figures:
o BEXE : [Bic LS (GBlN—-XR) BifFEEALE e DM: Flash store sales as percentage of the same month prior fiscal year.
BAEE EIAY N
20224F8 AR ARISE L - B - B H(MIFLE
Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2022
98 108 118 21Q 128 18 2A 252Q LHA 3A 47 5H £3Q 95H 64 78 8H 4Q THA FHE
LFL = Like for Like Sep. Oct. Nov. 1Q Dec. Jan. Feb. 20Q 1H Mar. Apr. May 30 oM Jun. Jul. Aug. 4Q 2H Full Year
BR7I7FE% / East Asia
BEMFE+ASSIAARNT
LFL Directly managed stores (MUJI) + Online 89.5 94.1 101.5 95.4 90.4 98.5 86.3 92.0 93.8 74.9 75.9 78.8 76.8 88.7 107.5 109.7 101.1 106.1 91.6 92.7
store
F[EKPE Mainland China 86.7 92.7 99.3 93.2 89.3 108.5 83.7 93.6 934 67.9 62.3 64.7 65.0 84.9 96.6 994 106.4 100.4 83.0 88.4
BESFT+ACIIVANY
Directly managed stores total (MUJI) + Online 94.4 99.5 104.6 99.9 94.6 105.3 92.7 97.7 98.8 80.2 79.4 81.1 80.4 93.2 112.4 114.8 110.3 112.5 96.8 97.8
store
FERFE Mainland China 94.2 100.9 103.3 99.9 95.9 118.9 91.2 101.6 100.7 73.6 67.8 68.0 69.7 91.2 101.8 105.3 115.9 107.2 89.1 94.9
BEERIFE + A>51>AR)Y LFL Directly managed stores (MUJI)+ Online store
Z#% Number of Customers 100.0 101.7 98.8 100.5 107.1 104.4 87.9 100.1 100.3 75.3 78.8 81.7 78.2 91.9 108.2 109.3 105.2 107.3 92.8 96.7
ZH (M Sales per Customer 89.6 92.5 102.8 94.9 84.4 94.4 98.2 91.9 93.5 99.5 96.3 96.4 98.2 96.5 99.4 100.4 96.2 98.9 98.6 95.9
BE&85T+A>31>AR7 Directly managed stores total (MUJI) + Online store
Z# Number of Customers 105.4 107.6 103.4 105.8 113.6 112.1 94.7 106.9 106.3 80.1 82.1 83.5 81.5 96.5 112.2 113.2 114.3 113.0 97.6 102.0
ZEE{Mf Sales per Customer 89.6 92.5 101.1 94.5 83.3 94.0 97.9 91.4 92.9 100.0 96.7 97.2 98.6 96.7 100.2 101.4 96.5 99.6 99.1 95.9
BERIE#EL (LSE8) Number of Stores at the End of Month (Include LS Stores)
JE&H#EX Number of Stores 419 422 425 425 429 430 430 430 430 429 429 428 428 428 434 438 442 442 442 442
RE7I7 - A7 -75% / Asia East/South & Oceania
BEBFE +A>T1VARNT
LFL Directly managed stores (MUJI) + Online - - - - - - - - - - - - - - - - - - - -
store
BESEH+ASTIAOANY
Directly managed stores total (MUJI) + Online 97.9 135.0 116.4 117.7 118.3 130.5 123.4 123.9 121.0 116.0 145.1 181.8 145.3 128.7 191.7 224.5 316.5 234.7 181.9 147.5
store
BE&5t+4>31>ZKY Directly managed stores total (MUJI) + Online store
Z#% Number of Customers 92.0 127.3 118.9 113.0 116.1 131.8 118.6 121.5 117.6 113.7 146.8 202.8 149.5 129.6 209.3 274.9 385.6 272.7 197.3 150.1
ZH{f Sales per Customer 106.3 106.1 98.0 104.2 101.8 99.0 104.0 101.9 102.9 102.0 98.8 89.6 97.2 99.3 91.6 81.7 82.1 86.1 92.2 98.3
AXIEEHEEL (LSE¥) Number of Stores at the End of Month (Include LS Stores)
JE&H£% Number of Stores 77 78 78 78 79 79 79 79 79 79 80 79 79 79 80 80 80 80 80 80
BKEE% / Europe & Americas
BEFE+AS1ARNT
LFL Directly managed stores (MUJI) + Online - - - - - - - - - - - - - - - - - - - -
store
BESEHHACIAOANY
Directly managed stores total (MUJI) + Online 120.2 131.7 171.6 139.1 142.0 158.6 201.7 156.9 147.1 168.9 173.3 143.6 158.9 150.6 125.9 112.2 113.4 116.7 132.2 139.1
store
BEES5T+4>31>AR7 Directly managed stores total (MUJI) + Online store
Z#% Number of Customers 119.6 126.7 183.2 138.8 149.1 176.0 213.1 170.9 153.0 201.6 200.2 156.7 182.8 155.1 131.7 116.1 114.0 119.6 142.0 147.3
ZE M Sales per Customer 100.5 104.0 93.7 100.2 95.3 90.1 94.6 91.8 96.2 83.8 86.6 91.6 86.9 97.1 95.6 96.6 99.5 97.6 93.1 94.4
BXRIEH#HEL (LSET) Number of Stores at the End of Month (Include LS Stores)
JEEE£% Number of Stores 58 58 58 58 58 58 58 58 58 58 58 58 58 58 58 57 57 57 57 57
AXRESHE (ERSSET) Grand Total
JEEH#X Number of Stores 1,015 1,023 1,030 1,030 1,038 1,040 1,040 1,040 1,040 1,041 1,054 1,055 1,055 1,055 1,066 1,070 1,072 1,072 1,072 1,072
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Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2021

9A 108 118 21Q 128 1A 2A 22Q -t 3H 4K 5H 23Q 95H 68 78 8H 54Q THA FHE
Sep. Oct. Nov. 1Q Dec. Jan. Feb. 20Q 1H Mar. Apr. May 3Q oM Jun. Jul. Aug. 4Q 2H Full Year
LFL = Like for Like
1%AR Apparel 84.5 106.5 90.2 94.7 101.4 98.2 97.4 98.8 96.6 123.6 206.0 98.2 130.4 105.9 80.4 94.6 76.9 84.1 104.0 100.0
4% Household 92.1 88.3 89.2 90.5 109.1 146.4 135.7 126.3 106.5 106.3 116.0 83.0 102.0 104.8 81.5 95.5 90.8 89.7 96.1 100.9
Efm Food 190.5 154.9 127.7 155.7 141.4 163.3 157.2 151.3 153.5 139.8 178.9 118.4 142.8 149.7 119.6 122.9 116.6 120.1 131.3 141.8
BEBRFSE +A>310ANT
LFL Directly managed stores (MUJI) + Online 98.9 101.0 93.4 98.2 109.4 130.4 126.9 119.5 107.9 115.0 141.3 91.4 114.1 110.0 85.2 98.8 90.1 91.5 102.6 105.2
store
1¥AR Apparel 84.3 107.3 91.4 95.3 102.7 93.3 99.1 98.2 96.6 134.4 336.0 167.4 184.6 114.9 89.4 101.8 80.6 91.2 123.7 108.2
47& Household 89.5 89.6 93.1 91.0 105.7 133.4 130.3 119.7 104.1 113.1 167.9 128.7 133.6 113.3 89.2 101.3 96.1 95.7 113.1 108.6
Efm Food 197.3 159.3 131.8 160.3 149.7 169.2 164.5 158.3 159.3 150.5 269.6 195.9 193.4 169.5 131.1 132.5 125.6 129.8 156.7 158.0
BE&SFH+ACIAANY
Directly managed stores total (MUJI) + 98.6 103.7 96.6 99.9 109.3 122.4 125.6 116.6 107.6 124.2 215.1 148.4 155.0 120.6 94.3 105.8 95.4 98.6 122.2 114.5
Online store
BEEZRIFE + A>51> AR LFL Directly managed stores (MUJI)+ Online store
Z %% Number of Customers 109.1 111.6 106.9 109.2 113.2 118.9 120.1 117.0 113.0 120.9 170.2 1114 129.8 118.3 107.8 1111 102.9 107.3 117.6 115.3
Z B Sales per Customer 90.7 90.5 87.4 89.9 96.7 109.7 105.7 102.1 95.5 95.1 83.0 82.1 87.9 93.0 79.0 88.9 87.5 85.3 87.2 91.2
BEES5T+A>31>AR7 Directly managed stores total (MUJI) + Online store
Z#% Number of Customers 114.4 116.7 108.9 113.3 116.1 119.7 124.8 119.8 116.5 131.2 278.7 188.0 180.1 132.7 110.8 114.8 105.2 110.3 136.9 126.1
ZH{f Sales per Customer 86.2 88.9 88.7 88.2 94.1 102.3 100.6 97.3 92.4 94.7 77.2 78.9 86.0 90.9 85.1 92.1 90.7 89.4 89.3 90.8
FrRILCDWT Definition of Sales Channel:
o BERIEFIE : 2019F9ANS2020FE8 A TORAM C1EE THUMBILIZIESE, e LFL (Like-for-Like) : Stores that have been in operation for the full year, from September 2019 to August 2020.
X [EIHARIC30 B A AR SEL TIRZE LI /E &7z BRS % excluding stores that were closed for 30 days or more in the previous term.
BIEFLEEMBICONVT Definition of figures:
e BEHE : [EfFT LS (FBMN—-X) BifERIALL e DM: Flash store sales as percentage of the same month prior fiscal year.
BAEE EIAY N
20215F8 AR AR5 L - B - ZH(MIFLE
Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2021
9H 108 118 £1Q 128 18 2A 2Q LHA 3H 47 5H 3Q 95H 64 78 8H £4Q THA R
LFL = Like for Like Sep. Oct. Nov. 1Q Dec. Jan. Feb. 20 1H Mar. Apr. May 30 9M Jun. Jul. Aug. 40 2H Full Year
BR7I75E% / East Asia
BEBFE +AT1ARNT
LFL Directly managed stores (MUJI) + Online 96.4 104.9 100.4 100.9 96.1 101.8 238.4 117.7 108.3 140.8 118.5 89.2 111.2 109.2 96.9 102.5 95.0 98.3 104.7 106.9
store
BESEH+ASIAANY
Directly managed stores total (MUJI) + 99.4 107.9 102.2 103.4 98.5 106.1 272.7 124.0 112.5 152.1 127.1 96.4 119.7 114.6 101.7 108.4 99.3 103.0 110.8 111.7
Online store
BEERIFE + A>51>AK)Y LFL Directly managed stores (MUJI)+ Online store
Z#% Number of Customers 97.8 111.7 107.8 106.3 94.7 103.6 273.1 125.5 114.4 158.5 124.3 97.0 121.6 116.6 104.9 102.2 94.9 100.8 110.1 116.6
ZH (M Sales per Customer 98.6 93.9 93.2 94.9 101.5 98.3 87.3 93.8 94.7 88.8 95.3 92.0 91.4 93.7 92.4 100.2 100.1 97.6 95.1 91.7
BE&85T+A>31>AR7 Directly managed stores total (MUJI) + Online store
Z# Number of Customers 101.0 114.5 109.0 108.7 97.0 107.2 312.7 132.1 118.6 172.0 133.9 105.6 131.5 122.5 111.5 110.8 99.9 107.3 117.9 122.5
Z B Sales per Customer 98.4 94.2 93.8 95.1 101.6 99.0 87.2 93.9 94.9 88.4 94.9 91.2 91.0 93.6 91.2 97.8 99.4 96.0 93.9 91.2
BRKEZ / Europe & Americas
BERFE + A1V ANT
LFL Directly managed stores (MUJI) + Online = = = = = = = - - - - - - - - - - - - -
store
BESEH+ACIAOANY
Directly managed stores total (MUJI) + 70.4 66.7 44.0 58.9 52.7 41.5 36.5 46.6 52.7 104.2 1,016.3 244.6 215.3 67.5 167.5 122.0 120.8 131.6 154.4 79.7
Online store
BEERIFE + A>51>AR)Y LFL Directly managed stores (MUJI)+ Online store
& %% Number of Customers - - - - - - - - - - - - - - - - - - - -
K Ef Sales per Customer - - - - - - - - - - - - - - - - - - - -
BE&85T+A> 31> AR7 Directly managed stores total (MUJI) + Online store
ZZ% Number of Customers 71.3 78.9 53.2 60.6 63.1 48.2 44.6 40.9 50.7 89.2 708.3 318.6 208.0 63.8 170.0 131.9 127.5 138.6 157.5 74.6
ZEE{f Sales per Customer 98.7 84.5 82.7 97.3 83.4 86.1 81.7 114.0 103.9 116.8 143.5 76.8 103.5 105.8 98.5 92.5 94.8 95.0 98.0 106.8
TP I7 - A7-75E% / Asia West/South & Oceania
BERFE +A>31VANT
LFL Directly managed stores (MUJI) + Online = = = = = - - - - - - - - - - - - - - -
store
BESFH+ACIAANY
Directly managed stores total (MUJI) + 71.1 75.9 101.5 85.1 97.3 89.1 88.8 93.2 89.3 143.1 622.4 175.7 210.7 109.6 100.6 65.3 53.6 68.1 116.2 99.5
Online store
BEBFIE + A>3514>AR7 LFL Directly managed stores (MUJI)+ Online store
& #% Number of Customers - - - - - - - - - - - - - - - - - - - -
K Eifi Sales per Customer - - - - - - - - - - - - - - - - - - - -
BES5T+4>31>AR7 Directly managed stores total (MUJI) + Online store
Z %% Number of Customers 63.0 75.2 93.2 82.9 96.7 80.5 86.5 87.7 85.1 142.7 884.5 225.4 232.7 108.6 103.4 61.5 42.2 66.7 119.5 105.3
ZEE M Sales per Customer 112.9 100.9 108.8 102.6 100.6 110.6 102.7 106.3 104.9 100.3 70.4 77.9 90.6 100.9 97.3 106.3 127.0 102.1 97.3 94.5




20204FEE A AISE L - B ¥ - ZHMIELE
2020 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £1Q 6H 7H 8H £2Q EHA
Mar. Apr. May 10Q Jun. Jul. Aug. 20 6M
LFL = Like for Like
1Ak Apparel 70.4 22.0 37.0 42.3 102.9 101.4 85.0 96.8 68.0
45& Household 87.3 52.7 64.6 69.6 104.2 111.1 116.3 110.2 87.7
B Food 120.6 63.3 79.6 89.4 127.7 147.0 153.2 141.8 114.1
BEEZEBFE
UL Bty s sieres U 84.7 41.3 53.7 60.7 105.9 110.5 106.9 107.7 82.4
LSPaRBEfFIE
Like for Like 85.0 50.5 71.7 69.8 104.4 119.3 114.4 112.1 88.6
Licensed stores & Seiyu GK
BEBFE+ LSAREGFE + A1 AT
LFL Directly managed stores (MUJI) 85.4 52.4 69.7 69.6 109.5 114.8 110.5 111.5 88.7
+ Licensed stores & Seiyu GK + Online store
BESE 90.6 43.3 56.3 63.7 109.2 115.7 111.9 112.2 86.3
Directly managed stores total (MUJI)
EES85t+LSERKAFHACIIOAN
Directly managed stores total (MUJI) 90.5 53.1 70.4 71.6 112.0 118.9 114.7 1151 91.6
+ Licensed stores & Seiyu GK + Online store
BEEBRIFIE LFL Directly managed stores (MUJI)
1Ak Apparel 84.8 28.0 39.8 49.8 115.9 122.0 97.6 111.6 81.3
45E Household 98.0 45.4 65.0 70.9 115.6 123.8 121.7 120.2 94.3
B Food 103.6 48.1 67.5 74.3 116.2 134.0 131.0 126.7 99.3
& #% Number of Customers 95.4 40.3 54.9 64.4 112.0 118.7 112.0 114.2 88.7
1Ak Apparel 83.0 78.7 92.8 84.9 88.7 83.1 87.1 86.7 83.7
45& Household 89.2 116.0 99.4 98.2 90.1 89.8 95.6 91.7 93.0
B Food 116.5 131.6 117.9 120.3 109.8 109.7 116.9 111.9 114.9
Z B Sales per Customer 88.8 102.5 97.9 94.3 94.5 93.1 95.5 94.4 92.9
BEEBFIE + LS RBITFISE + A>31 AR LFL Directly managed stores (MUJI) + Licensed stores & Seiyu GK + Online store
1Ak Apparel 81.9 324 52.2 57.6 116.5 119.4 98.2 111.4 84.9
45& Household 94.8 51.0 70.0 75.6 113.6 123.0 120.4 118.8 96.2
B Food 104.2 51.0 71.1 76.6 116.3 134.9 131.8 127.3 100.8
%% Number of Customers 92.3 45.4 62.5 69.9 111.4 120.5 113.1 114.9 91.8
1%Ak Apparel 88.9 88.0 97.2 86.9 92.7 88.1 89.3 90.6 87.0
47& Household 915 129.1 116.2 103.8 94.3 94.3 99.2 95.7 97.7
B Food 116.9 142.1 132.2 126.8 112.3 110.8 118.8 113.7 118.6
Z B Sales per Customer 92.5 115.4 111.5 99.6 98.3 95.3 97.7 97.1 96.6

FrRIUZDNT

o BEBIFE | BIFHIENSHIRT TBE CTHRELIEE

* LS : EmENFERDIESH

BIEELEEUBIC DL T

s BE-LSHUE : [5#5 LR (GTMiN—R) RIERAL

Definition of Sales Channel:
e LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
e Licensed stores (LS) : Wholesale to licensees

Definition of figures:
e DM, LS: Flash store sales as percentage of

the same month prior fiscal year.




20194FFEE A BISE L - 248 - B HA(@IELL
2019 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H $£1Q 6H 7H 8H £2Q LHA 9H 10H 114 5£3Q 9 H 12H 1H 2H 5£4Q THA i
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 4Q 2H Full Year
1}AR Apparel 101.8 99.5 108.4 103.3 106.5 98.5 126.1 108.9 105.9 106.9 105.4 104.1 105.2 105.6 108.4 100.8 98.5 103.5 104.4 105.1
45& Household 98.1 96.9 99.8 98.3 104.3 100.3 102.7 102.4 100.1 132.8 102.0 92.7 107.3 102.4 106.6 88.0 103.5 99.3 103.4 101.7
Efm Food 112.1 116.3 112.8 113.9 116.0 109.2 111.2 112.2 113.1 126.1 135.1 130.7 130.8 119.2 133.5 123.0 122.3 126.5 128.6 121.3
BEZEEFE
Like for Like 100.5 99.5 104.5 101.5 106.2 100.2 112.0 105.8 103.4 121.9 106.2 100.8 108.5 105.1 109.8 96.1 104.0 103.6 106.2 104.8
Directly managed stores (MUJI)
BEESE
Directly managed stores total 106.5 105.0 112.0 106.4 112.9 105.8 117.6 111.9 108.9 129.4 114.0 107.7 115.9 111.3 117.3 102.4 110.8 110.5 113.3 111.1
(MUJI)
LSPERBEF/E
Like for Like 109.4 103.8 107.3 106.9 109.2 100.5 1114 106.9 107.0 128.3 105.9 101.4 110.5 108.2 110.1 97.2 101.9 103.5 107.2 107.1
Licensed stores & Seiyu GK
LSPRSET
. . 104.8 97.9 102.4 102.1 104.0 94.2 108.8 102.0 102.1 126.8 103.6 98.7 108.2 104.2 112.7 102.1 107.8 107.9 108.1 105.0
Licensed stores & Seiyu GK total
y.a\yj"EEﬁE 101.8 100.1 104.9 102.3 106.7 100.3 111.9 106.0 104.0 122.9 106.2 100.9 108.8 105.6 109.8 96.3 103.7 103.6 106.3 105.1
Like for Like stores
SavJaEt
Stores total 106.3 103.9 110.4 105.8 1115 104.0 116.3 110.4 107.9 129.0 112.3 106.3 114.7 110.2 116.6 102.3 110.4 110.1 1125 110.2
1t 110.6 107.4 108.5 108.6 109.3 111.8 114.7 113.3 110.8 125.3 104.6 101.6 109.9 111.0 109.8 92.1 104.1 103.3 106.6 109.1
Company Total
Y H IA &
L OBSMUERRC) Company| 1) 31 1052|  1004| 1053| 1109| 1046| 1137| 1107| 107.7| 1259 1108| 1080| 1138| 1098 1173 969| 1103| 1086 111.4| 1095
total excluding intra-group
BEBIfFIE Like for Like Directly managed stores (MUJI)
KAk Apparel 108.7 103.3 113.7 108.7 112.6 102.5 135.7 115.7 112.1 120.2 118.7 115.9 118.0 114.0 123.2 113.8 113.4 117.4 117.7 114.8
4% Household 111.7 105.3 110.6 109.4 113.7 106.2 112.0 110.6 109.9 131.5 1154 109.0 118.1 112.6 122.8 108.5 116.2 115.9 117.0 1135
Em Food 110.8 111.0 111.0 111.2 114.9 108.0 113.7 112.2 111.7 124.0 124.9 123.8 124.3 115.9 129.8 118.6 118.6 122.5 123.4 117.6
a7 K
=5 109.1 105.2 110.6 108.4 112.6 105.0 116.7 111.3 109.8 123.1 114.8 113.4 116.8 112.1 119.7 110.9 114.5 115.1 116.0 112.9
Number of Customers
XAk Apparel 93.7 96.4 94.3 95.1 94.6 96.0 92.9 94.1 94.4 88.9 88.8 89.8 89.2 92.6 88.0 88.6 86.8 88.2 88.7 91.6
4% Household 87.8 92.1 90.2 89.9 91.7 94.5 91.7 92.6 91.0 101.0 88.4 85.0 90.9 90.9 86.8 81.1 89.0 85.7 88.4 89.6
Em Food 101.2 104.8 101.6 102.5 101.0 101.1 97.8 100.0 101.3 101.8 108.1 105.6 105.2 102.9 102.9 103.8 103.1 103.2 104.2 103.1
EEU 92.1 94.6 94.4 93.6 94.3 95.5 96.0 95.1 94.2 99.0 92.5 88.9 92.9 93.8 91.7 86.7 90.9 90.0 91.5 92.8
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEFLEEUBICDWT Definition of figures:

o BIFIE | BIRFEFTICA-TOULIES

(FE : BFE3ANSEF2HET)

o LS : J7IU-X—MIIL-TBS O ESE ST DIEEH

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BE-LSHUE : [EiE LE (FBlN—-X) BIEREAL
o 2HHUE : BEE/SEE G LR +ECH+ETOEITS
(LS. fak. J7)—~X—b) OBIFEREAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.




2018£FFEE A BISE L - 248 - FHA(@PELL
2018 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H $£1Q 6H 7H 8H £2Q LHA 9H 10H 114 5£3Q 9 H 12H 1H 2H 5£4Q THA &
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 4Q 2H Full Year
1}AR Apparel 119.1 108.1 103.6 109.6 112.2 109.8 108.4 110.3 109.9 110.9 100.4 105.9 105.1 108.2 108.8 101.9 105.0 105.5 105.2 107.5
45& Household 100.2 101.4 100.3 100.7 99.4 102.8 101.4 101.1 100.9 96.6 98.2 96.9 97.3 99.6 99.2 104.1 100.9 101.4 99.3 100.3
Em Food 106.1 113.1 111.1 109.8 119.0 113.7 117.0 116.6 113.0 124.0 115.0 110.5 115.9 114.0 113.1 107.3 113.4 111.3 1135 113.2
BEZEEFE
Like for Like 106.3 104.9 102.4 104.6 105.9 106.5 105.2 105.9 105.2 104.1 100.4 101.7 101.9 104.1 104.2 103.6 103.7 103.9 102.9 104.1
Directly managed stores (MUJI)
BEESE
Directly managed stores total 109.1 109.3 104.5 107.7 109.1 110.6 109.0 109.6 108.5 105.5 102.7 105.1 104.4 107.1 106.5 105.8 105.4 106.0 105.1 106.8
(MUJI)
LSPERBEF/E
Like for Like 109.4 113.9 110.4 111.1 113.9 111.3 105.2 110.2 110.7 111.9 104.6 102.5 104.3 107.5 103.6 103.8 105.2 103.9 103.5 105.8
Licensed stores & Seiyu GK
LSPRSET
: ) 112.5 115.9 108.2 112.2 115.1 114.2 109.1 113.0 1125 115.3 106.9 105.4 108.5 111.1 104.8 107.0 107.0 106.1 107.4 110.0
Licensed stores & Seiyu GK total
y.ayj"EET?E 106.8 106.1 103.5 105.5 106.9 107.1 105.2 106.4 105.9 105.4 100.9 101.8 102.2 104.5 104.1 103.6 103.9 103.9 102.9 104.3
Like for Like stores
SavJaEt
Stores total 109.6 110.3 105.0 108.4 110.1 111.2 109.0 110.1 109.1 106.8 103.4 105.1 105.0 107.7 106.3 106.0 105.6 106.0 105.5 107.3
1t 104.9 108.9 105.5 107.4 104.4 110.2 107.7 109.8 108.6 103.8 107.9 109.8 107.9 108.3 110.2 109.5 109.2 110.6 109.2 108.9
Company Total
Y H IA &
L OBSMUERRC) Company| 10001 1064|  1044| 1063| 1056| 1082 1071| 1070| 1066| 1037| 1027| 1049| 1042| 1058| 1058| 10s9| 1031| 1051| 1046| 1056
total excluding intra-group
BEBIfFIE Like for Like Directly managed stores (MUJI)
KAk Apparel 124.4 114.2 109.6 115.4 113.1 111.8 109.7 111.6 113.5 114.0 106.5 112.8 110.8 112.6 111.8 104.9 111.8 109.3 110.1 111.8
4% Household 108.0 109.2 106.6 108.0 109.9 107.1 105.6 107.5 107.8 106.7 109.7 108.4 108.3 108.2 108.6 109.9 106.6 108.4 108.4 108.1
Em Food 106.2 109.6 106.7 107.4 111.7 107.2 108.7 109.3 108.3 112.4 108.3 106.9 109.0 108.6 108.1 105.0 107.3 106.9 107.9 108.1
a7 K
= 109.5 109.2 106.2 108.3 110.1 107.1 106.7 107.9 108.2 108.6 107.9 107.7 108.0 108.1 108.3 106.8 107.4 107.5 107.8 107.9
Number of Customers
XAk Apparel 95.7 94.7 94.5 95.0 99.2 98.2 98.8 98.8 96.9 97.3 94.2 93.9 94.8 96.1 97.3 97.1 93.9 96.5 95.6 96.2
4% Household 92.8 92.9 94.0 93.2 90.4 95.9 96.0 94.0 93.6 90.5 89.5 89.4 89.8 92.0 91.3 94.7 94.6 93.5 91.7 92.8
Em Food 99.9 103.2 104.1 102.2 106.5 106.0 107.6 106.7 104.3 110.3 106.1 103.4 106.3 105.0 104.5 102.2 105.7 104.2 105.2 104.8
EEU 97.1 96.1 96.5 96.6 96.2 99.5 98.6 98.1 97.3 95.9 93.1 94.4 94.3 96.3 96.2 97.0 96.5 96.6 95.5 96.5
Sales per Customer
FrRIUDNT Definition of Sales Channel: AIEELEEMEICONT Definition of figures:

o BIFIE | BIRFEFTICA-TOULIES

(FE : BFE3ANSEF2HET)

o LS : J7IU-X—MIIL-TBS O ESE ST DIEEH

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group

convenience stores

o BE-LSHUE : [EiE LE (FBlN—-X) BIEREAL
o 2HHUE : EE/SEE G LR +RY MM +ETOEHITR
(LS. fak. J7)—~X—b) OBIFEREAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.




20174EFEE A BISE L - 248 - B HAM@PELL
2017 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H $£1Q 6H 7H 8H £2Q LHA 9H 10H 114 5£3Q 94 A 12H 1H 2H 5£4Q THA &
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 4Q 2H Full Year
1}AR Apparel 98.2 107.1 107.5 104.5 110.1 116.0 115.9 113.9 108.8 113.4 112.9 115.0 113.8 110.5 120.2 117.1 110.8 116.5 115.0 111.9
45& Household 103.5 110.9 102.2 105.3 108.0 110.3 110.7 109.8 107.5 106.3 94.4 100.6 99.7 104.8 99.2 98.8 105.4 100.6 100.2 103.7
Efm Food 106.4 104.0 102.7 104.5 107.5 107.9 110.9 108.8 106.6 97.8 94.9 107.0 100.0 104.2 106.0 106.1 100.3 104.1 102.1 104.2
BEZEEFE
Like for Like 102.1 108.9 104.4 105.0 108.8 112.4 112.5 111.3 107.9 108.0 101.3 106.6 105.0 106.9 107.5 105.9 106.5 106.5 105.7 106.8
Directly managed stores (MUJI)
BEESE
Directly managed stores total 109.1 113.0 109.8 110.6 112.2 115.3 116.5 114.5 112.3 114.5 106.1 112.2 110.6 111.7 111.2 109.8 109.7 110.3 110.4 111.4
(MUJI)
LSPERBEF/E
Like for Like 104.5 107.1 104.4 105.8 108.1 108.3 109.8 108.6 106.9 107.5 98.5 110.8 105.2 106.3 112.7 109.3 107.6 110.6 107.8 107.5
Licensed stores & Seiyu GK
LSPRSET
. . 103.1 104.4 100.7 102.7 104.9 107.3 105.9 106.0 104.2 100.9 96.0 106.8 101.2 103.1 109.4 108.1 108.7 108.8 104.6 104.4
Licensed stores & Seiyu GK total
y.a\yj"EEﬁE 102.4 108.6 104.4 105.1 108.7 111.8 112.2 110.9 107.8 107.9 100.9 107.2 105.0 106.8 108.2 106.3 106.7 107.1 106.0 106.9
Like for Like stores
SavJaEt
Stores total 108.1 111.6 108.3 109.3 111.0 114.1 114.8 113.2 111.0 112.3 104.5 111.3 109.1 110.3 110.9 109.6 109.5 110.1 109.5 110.3
1t 114.4 110.2 108.3 111.5 113.9 116.7 120.2 117.3 114.1 107.3 102.9 108.3 107.0 111.6 105.5 107.4 110.9 109.2 107.7 110.8
Company Total
Y H IA &
L OBSMUERRC) Company| 10901 1098| 1088| 1095| 1124| 1151| 1133| 1136| 111.3| 1040| 1039| 1001| 1057| 1003| 1092| 1070| 1077| 1081| 1068| 1090
total excluding intra-group
BEBIfFIE Like for Like Directly managed stores (MUJI)
KAk Apparel 101.9 109.5 108.7 106.8 113.0 114.8 117.7 115.1 111.0 112.8 114.6 117.6 115.1 112.3 126.4 123.5 115.6 122.2 118.4 114.5
4% Household 108.6 107.4 103.8 106.7 109.0 110.0 112.1 110.4 108.5 106.0 99.2 107.7 104.1 107.0 104.4 103.5 110.8 105.9 105.0 106.7
Em Food 105.3 103.6 99.9 103.0 106.0 106.1 106.9 106.4 104.7 98.1 96.1 104.4 99.5 102.9 105.0 104.2 103.5 104.3 101.9 103.3
a7 K
=5 104.7 105.4 103.0 104.4 107.4 109.1 110.3 109.0 106.7 103.7 101.0 107.5 104.0 105.8 107.8 106.5 107.7 107.3 105.6 106.1
Number of Customers
XAk Apparel 96.4 97.8 98.9 97.8 97.4 101.1 98.4 98.9 98.0 100.5 98.5 97.7 98.8 98.4 95.1 94.8 95.8 95.4 97.2 97.7
4% Household 95.3 103.2 98.4 98.7 99.1 100.3 98.7 99.5 99.0 100.2 95.2 93.4 95.8 97.9 95.0 95.5 95.1 95.0 95.4 97.2
B Food 101.0 100.4 102.9 101.5 101.4 101.7 103.7 102.2 101.8 99.7 98.8 102.5 100.5 101.3 100.9 101.8 96.9 99.8 100.2 100.9
EEU 97.5 103.3 101.3 100.6 101.3 103.0 102.0 102.1 101.2 104.1 100.3 99.2 100.9 101.1 99.6 99.5 98.9 99.3 100.1 100.6
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEFLEEUBICDWT Definition of figures:

o BIFIE | BIRFEFTICA-TOULIES

(FE : BFE3ANSEF2HET)

o LS : J7IU-X—MIIL-TBS O ESE ST DIEEH

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group

convenience stores

o BE-LSHUE : [EiE LE (FBlN—-X) BIEREAL
o 2HHUE : EE/SEE G LR +RY MM +ETOEHITR
(LS. fak. J7)—~X—b) OBIFEREAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.




2016£FFEE A BISE L - 248 - FHA(@IELL
2016 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H $£1Q 6H 7H 8H £2Q LHA 9H 10H 114 5£3Q 94 A 12H 1H 2H 5£4Q THA i
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 4Q 2H Full Year
1}AR Apparel 105.6 103.6 97.5 101.9 97.9 96.7 87.8 94.4 98.5 91.1 101.6 102.8 99.1 98.7 97.0 98.9 96.8 97.5 98.3 98.4
45& Household 109.6 110.0 114.5 111.2 108.3 98.3 96.2 101.0 106.6 104.7 107.1 102.9 104.8 105.9 104.4 101.0 96.5 100.4 102.2 104.2
Efm Food 106.3 108.0 106.1 106.9 106.0 102.1 95.7 101.2 104.2 111.1 114.4 111.1 111.9 106.9 105.6 100.3 92.1 99.0 105.0 104.8
BEZEEFE
Like for Like 108.1 107.3 106.4 107.3 104.0 98.0 93.1 98.4 103.3 100.0 105.5 103.4 103.1 103.2 101.7 100.2 96.1 99.3 101.0 102.1
Directly managed stores (MUJI)
BEESE
Directly managed stores total 113.8 113.2 111.9 113.0 1105 104.1 99.4 104.9 109.3 105.1 112.9 109.3 109.4 109.3 105.7 104.9 103.6 104.9 107.2 108.2
(MUJI)
LSPa&RBETFIE
Like for Like 105.0 104.3 106.9 105.5 104.6 102.8 93.7 100.8 103.9 101.2 107.4 107.1 105.6 104.5 97.1 99.7 97.8 98.4 102.5 103.3
Licensed stores & Seiyu GK
LSPRSET
. . 97.1 96.4 102.1 98.5 97.9 95.2 86.4 93.4 96.2 95.6 101.0 101.0 99.5 97.4 92.7 95.1 93.4 93.7 96.8 96.5
Licensed stores & Seiyu GK total
y.ayj"EEﬁE 107.6 106.7 106.5 107.0 104.1 98.8 93.2 98.8 103.4 100.2 105.8 104.0 103.5 103.4 100.9 100.1 96.4 90.1 101.2 102.3
Like for Like stores
3,qn A=
gt?)ies:tlc:;ll 110.7 110.1 110.2 110.3 108.3 102.6 97.1 102.8 106.9 1035 110.8 107.9 107.7 107.2 1035 103.3 102.0 103.0 105.5 106.2
1t 113.2 114.1 112.3 113.6 109.1 106.5 103.2 107.0 110.5 109.8 110.9 113.0 111.8 110.9 103.1 108.9 107.9 107.6 109.8 110.1
Company Total
Ny H IA &
AL OBSMUERRC) Company| o2 1155|  1122|  1124|  1085| 1042| 1012| 1049| 1000| 1102| 1008| 1124| 1109| 1097| 1045| 1066| 1046| 1053| 1082| 1086
total excluding intra-group
BEBIfFIE Like for Like Directly managed stores (MUJI)
KAk Apparel 95.4 96.6 92.0 94.5 92.0 89.7 80.3 87.3 90.9 94.2 104.4 106.1 101.6 94.0 100.7 99.7 103.4 101.0 101.3 95.5
4% Household 105.7 106.8 106.4 106.3 105.9 104.6 98.3 102.8 104.7 107.4 108.8 105.8 107.2 105.5 104.0 101.9 99.6 101.9 104.5 104.6
Em Food 97.0 100.5 100.6 99.3 99.2 99.3 93.8 97.3 98.4 105.2 107.6 104.9 105.7 100.8 101.3 97.5 93.1 97.3 101.4 100.0
a7 K
ki 100.2 101.8 99.7 100.6 99.9 98.5 92.0 96.7 98.7 102.2 105.9 104.2 104.0 100.4 101.9 99.8 97.3 99.7 101.9 100.3
Number of Customers
XAk Apparel 110.7 107.2 106.0 107.9 106.4 107.8 109.3 108.1 108.4 96.8 97.4 96.9 97.5 104.9 96.3 99.1 93.7 96.6 97.0 103.0
4% Household 103.7 102.9 107.6 104.6 102.3 94.0 97.8 98.2 101.9 97.5 98.4 97.2 97.7 100.4 100.4 99.1 96.8 98.6 97.7 99.7
Em Food 109.6 107.4 105.5 107.6 106.9 102.9 102.1 104.0 106.0 105.6 106.3 105.9 105.9 106.0 104.3 102.9 98.9 101.8 103.6 104.8
EEU 107.9 105.4 106.7 106.7 104.0 99.5 101.2 101.8 104.7 97.9 99.6 99.3 99.1 102.8 99.8 100.4 98.8 99.6 99.1 101.8
Sales per Customer
FrRIUCDNT Definition of Sales Channel: BIEFLEEIEBICDWT Definition of figures:

o BEFIE « BIA FEFTICA-TIURIEH

(FE : BFE3ANSBE2HET)

o LS : J7IU-X—MIIL-TBS O EIESEDIEE

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.

e Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group

convenience stores

o BE -LSHE : [5fE LS (BlN-X) #IEEAL
o £HIUE : BEE/SEE G LR +RY MM +ETOEITS
(LS. Fak. Jrz)—~X—b) OBRIEREAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.




20154FFEE A RIS L - 248 - B HA(@PELL
2015 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H $£1Q 6H 7H 8H £2Q LHA 9H 10H 114 5£3Q 94 A 12H 1H 2H 5£4Q THA &
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 4Q 2H Full Year
1}AR Apparel 97.2 113.1 108.2 106.2 98.6 106.5 114.1 105.5 105.9 108.0 101.9 90.8 99.0 103.2 94.9 102.3 99.3 97.7 98.5 102.1
45& Household 85.9 117.4 110.9 100.8 104.4 109.1 110.3 107.8 103.9 111.5 120.7 112.2 114.8 107.2 110.4 112.2 106.4 109.6 112.4 108.1
Efm Food 92.4 95.8 95.4 94.4 95.4 90.5 98.6 94.6 94.5 105.2 101.9 100.7 102.3 96.8 100.3 99.4 94.7 97.9 100.0 97.3
BEZEEFE
Like for Like 89.7 113.8 108.5 102.3 101.3 106.4 110.6 105.8 103.9 109.8 111.5 102.3 107.4 104.9 103.2 107.4 102.6 104.1 106.0 104.9
Directly managed stores (MUJI)
BEESE
Directly managed stores total 93.2 120.6 114.6 107.6 107.2 111.6 116.7 111.5 109.4 116.1 115.4 108.0 112.9 110.6 110.8 116.0 111.8 112.8 112.8 111.1
(MUJI)
LSPERBEF/E
Like for Like 85.3 109.5 105.5 98.4 98.6 103.4 111.2 103.8 100.9 107.4 109.7 99.5 105.3 102.7 102.6 105.5 102.9 104.0 104.4 102.9
Licensed stores & Seiyu GK
LSPRSET
. . 87.1 111.8 106.5 100.1 101.4 104.9 112.4 105.8 102.6 114.6 113.8 97.8 107.7 104.3 101.1 101.2 95.7 99.6 103.8 103.2
Licensed stores & Seiyu GK total
y.a\yj’EET.?E 88.9 112.9 107.9 101.6 100.8 105.8 110.7 105.4 103.4 109.3 111.2 101.7 107.0 104.4 103.1 107.1 102.7 104.0 105.7 104.6
Like for Like stores
3,qn A=
;tztl)ies:tlc:t-ls:ll 92.0 118.9 113.1 106.2 106.1 110.4 115.9 110.5 108.1 115.8 115.1 106.1 111.9 109.4 109.0 113.4 108.9 110.4 111.2 109.7
1t 97.5 110.8 114.1 107.4 117.7 110.4 115.2 115.2 111.0 112.1 116.4 105.6 111.7 111.2 115.9 112.0 111.6 114.4 113.0 112.0
Company Total
Ny H IA &
L (BSMHERK) Company 93.4| 1125 946| 1043| 1089| 1108| 1176| 1121| 1077 1143| 1153| 1055| 111.4| 100.0| 1133| 112.3| 100.7| 1123| 111.8| 1098
total excluding intra-group
BEEBIfFIE Like for Like Directly managed stores (MUJI)
KAk Apparel 95.2 102.7 101.8 100.1 94.0 100.2 105.9 99.6 99.8 98.7 92.7 82.8 90.4 96.6 86.9 94.4 89.8 89.3 89.9 95.3
4% Household 93.8 102.6 102.2 99.2 98.7 97.3 100.7 98.8 99.0 102.3 108.5 102.3 104.1 100.5 102.0 101.2 100.8 101.0 102.6 100.8
Em Food 90.7 90.2 91.4 90.8 90.5 87.3 95.3 90.9 90.9 96.3 97.7 95.1 96.2 92.4 95.6 95.5 94.7 95.2 95.8 93.3
a7 K
ki 93.0 98.8 99.2 96.9 94.9 95.8 100.5 97.0 97.0 99.8 101.5 95.3 98.6 97.3 96.5 98.1 97.2 97.0 97.9 97.4
Number of Customers
XAk Apparel 102.1 110.1 106.3 106.1 104.9 106.3 107.7 105.9 106.1 110.4 109.9 109.7 109.5 106.7 109.1 108.5 110.6 109.4 109.6 107.2
47& Household 91.6 114.4 108.5 101.7 105.8 112.1 109.6 109.1 104.9 109.2 111.3 109.7 110.3 106.7 108.2 111.0 105.6 108.5 109.5 107.2
Em Food 101.9 106.2 104.4 104.0 105.5 103.6 103.5 104.1 104.0 109.5 104.2 105.9 106.3 104.8 104.9 104.1 100.1 102.8 104.4 104.3
EEE 96.5 115.2 109.3 105.6 106.7 111.1 110.1 109.1 107.2 110.0 109.9 107.3 108.9 107.8 107.0 109.5 105.6 107.3 108.3 107.7
Sales per Customer
FrRIUCDNT Definition of Sales Channel: BIEFLEEIEBICDWT Definition of figures:

o BEFIE « BIA FEFTICA-TIURIEH

(FE : BFE3ANSBE2HET)

o LS : J7IU-X—MIIL-TBS O EIESEDIEE

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.

e Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group

convenience stores

o BE -LSHE : [5fE LS (BlN-X) #IEEAL
o £HIUE : BEE/SEE G LR +RY MM +ETOEITS
(LS. Fak. Jrz)—~X—b) OBRIEREAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.




20145FE A RIS £ - B3 - ZH{MMFLE
2014 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £1Q 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 T8 F
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1}k Apparel 111.4 106.8 105.0 107.5 106.5 105.9 100.6 104.6 106.2 109.5 99.8 102.6 103.2 103.4 102.9 110.8 104.4 103.8 105.0
47& Household 131.8 91.3 98.1 109.2 103.2 102.8 99.4 101.8 105.9 98.7 99.0 102.2 100.1 96.1 102.9 104.3 100.4 100.3 103.1
Efm Food 102.8 101.9 106.5 103.7 108.3 83.9 93.0 93.9 98.9 90.6 82.1 83.4 84.9 83.3 89.2 97.1 89.9 87.6 92.7
E=ZBfFE
L|_ke USlFHLSE 122.2 97.7 101.6 107.8 104.9 101.9 99.2 102.1 105.2 101.8 97.8 100.7 100.0 97.8 101.5 105.3 100.7 100.4 102.7
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 128.4 102.1 105.6 112.6 108.2 106.6 103.9 106.3 109.7 107.0 104.7 107.5 106.4 102.3 105.9 110.9 105.8 106.1 107.9
(MUJI)
LSPaRBIfFIE
Like for Like 120.5 97.8 100.7 107.0 105.0 98.7 98.5 100.9 104.2 101.1 97.0 98.4 98.6 93.0 95.2 99.0 95.3 97.0 100.4
Licensed stores & Seiyu GK
LSk &ET
. _ 121.7 98.1 102.0 107.9 103.8 100.0 101.3 101.8 105.2 100.4 96.9 102.1 99.8 95.8 97.8 100.7 97.8 98.8 101.9
Licensed stores & Seiyu GK total
\/.H‘ijEEE 121.9 97.8 101.4 107.7 105.0 101.2 990.1 101.9 105.0 101.7 97.6 100.3 99.7 96.8 100.2 104.0 99.6 99.7 102.2
Like for Like stores
< 1\ A%
gtzcl)jes:tl(:tzl 127.0 101.3 104.9 111.7 107.3 105.3 103.4 105.5 108.8 105.8 103.2 106.5 105.1 101.1 104.4 108.9 104.2 104.7 106.7
it 130.6 112.0 111.0 118.2 113.6 122.7 113.2 116.9 117.6 118.1 109.1 112.2 113.2 106.4 113.9 110.5 110.8 112.0 114.7
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
=2 K
=5 103.0 99.7 103.6 102.2 103.2 100.9 100.0 101.3 101.8 97.8 93.7 96.3 95.9 94.7 96.6 101.8 97.3 96.6 90.1
Number of Customers
EE 118.7 98.1 98.0 105.6 101.7 100.9 99.2 100.8 103.4 104.1 104.3 104.6 104.3 103.2 105.0 103.4 103.5 103.9 103.6
Sales per Customer
FrRIUDNT Definition of Sales Channel: AIEELEEMEICONT Definition of figures:

o BIfFIE : BIR EEETICA-—T UGS

(FE : BFE3ANSEEFE2HET)

o LS : JrZU-N—MIL-TUS OB REIFE OGS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

e Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BE-LSEE : [E&ic LS (GBiiN-X) BIEEAL
o £HHUE : BE/EERT LS +RYNAN +E£TOHZES

(LS. Bak. J7zU—-~N—h) OBIFEALE

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.




2013FFE A RIS L - ¥ - ZH{MMFLE
2013 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £1Q 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 T8 R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1}k Apparel 123.1 96.3 103.8 106.3 104.9 92.0 101.2 98.8 102.7 101.8 105.8 106.0 104.9 105.1 105.7 101.2 104.1 104.5 103.6
47& Household 102.5 95.2 100.2 99.4 103.5 95.5 105.7 101.3 100.3 97.4 106.1 107.4 103.9 105.9 107.7 104.1 105.8 104.9 102.5
Efm Food 111.8 97.5 97.6 102.6 95.1 141.0 117.7 117.2 109.5 106.0 139.0 130.4 125.3 125.0 119.1 105.9 115.9 120.0 114.9
E=ZBfFE
L|_ke USlFHLSE 109.2 95.8 101.4 102.1 103.0 97.2 104.7 101.3 101.8 99.4 108.0 108.2 105.7 106.8 107.7 103.1 105.9 105.8 103.8
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 111.0 97.9 105.8 104.9 108.1 100.8 107.7 105.4 105.1 102.7 111.2 109.9 108.3 110.1 109.7 103.4 108.1 108.2 106.7
(MUJI)
LSPaRBIfFIE
Like for Like 107.2 92.5 98.3 99.4 100.9 98.9 106.6 101.7 100.5 99.4 109.2 108.2 106.2 108.2 109.6 106.3 108.2 107.2 103.8
Licensed stores & Seiyu GK
LSk &ET
. _ 107.6 93.6 990.1 100.1 101.8 98.6 105.4 101.7 100.8 95.2 106.1 106.6 103.3 106.7 108.1 109.9 108.0 105.6 103.2
Licensed stores & Seiyu GK total
y.fl\ijET-?}E 108.8 95.2 100.8 101.6 102.6 97.5 105.1 101.4 101.6 994 108.2 108.2 105.8 107.1 108.1 103.7 106.3 106.1 103.8
Like for Like stores
N A\ A%
gtE(IJJres:tl(:;I 110.3 97.0 104.4 103.9 106.8 100.4 107.3 104.7 104.3 101.2 110.1 109.2 107.3 109.4 109.4 104.6 108.1 107.7 106.0
it 110.4 107.0 108.0 107.9 112.6 106.4 116.9 111.9 109.7 107.2 119.6 114.8 115.4 118.6 115.7 114.0 116.6 116.0 112.9
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
=2 K
= 103.9 95.2 98.2 99.5 99.1 100.1 102.2 100.4 100.0 98.2 104.7 106.0 103.1 102.7 102.6 95.4 100.6 101.8 100.9
Number of Customers
S5 105.1 100.7 103.2 102.7 103.9 97.0 102.5 100.9 101.8 101.2 103.2 102.1 102.5 104.0 105.0 108.1 105.2 104.0 102.9
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEELEEB(ICONT Definition of figures:

o BIFIE : BIZ FEETICA—T UG

(FFE : 8FE3ANSEF2HET)

o LS : J7sU—-N— ML -TUSNOEREFE R OIS

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.
¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group

convenience stores

o BEE-LSEME : JEM5T LR (GoiliN—R) mIEREALL
o HEE . EEERFT LE+RYIN+ETOHTES

(LS. Ak, Jrz)—~X—b) ORIFERAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2012FFEE A RIS £ - B - ZH{MMFLE
2012 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £1Q 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 T8 R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1}k Apparel 120.9 107.1 109.2 111.3 98.4 110.5 117.9 107.6 109.5 105.2 105.4 113.4 108.4 97.6 97.6 115.4 101.2 105.0 107.2
47& Household 113.4 95.3 94.2 101.0 93.1 95.7 95.9 94.9 98.2 102.1 94.2 96.7 97.4 93.3 94.3 96.9 94.5 96.0 97.2
Efm Food 103.3 92.2 97.1 97.5 103.0 88.8 93.6 95.0 96.4 102.0 90.1 89.2 93.3 89.6 91.0 91.9 90.9 91.9 94.1
E=ZBfFE
L|_ke 1817 [T 114.4 99.0 100.1 104.1 95.9 100.5 102.5 99.4 101.9 102.9 98.2 102.6 101.1 94.5 95.1 101.3 96.4 98.8 100.4
Directly managed stores
(MUJI)
[Eh=N=y
Directly managed stores total 118.7 103.8 102.9 108.0 98.2 103.0 105.8 102.0 105.2 105.8 101.1 105.6 104.1 97.7 97.8 103.7 99.3 101.7 103.4
(MUJI)
LSPRBAFIE
Like for Like 104.9 97.6 98.1 100.1 94.4 98.0 96.8 96.3 98.4 99.3 94.5 99.7 97.7 94.6 97.4 99.3 96.7 97.2 97.8
Licensed stores & Seiyu GK
LSk &ET
. _ 105.5 98.6 97.8 100.6 93.2 96.7 96.3 95.3 98.1 102.3 96.8 101.8 100.1 95.9 96.4 97.4 96.4 98.3 98.2
Licensed stores & Seiyu GK total
y.fl\ijET-?}E 112.1 98.7 99.7 103.2 95.6 100.0 101.3 98.8 101.1 102.2 97.4 101.9 100.3 94.5 95.5 100.9 96.5 98.5 99.9
Like for Like stores
N A\ A%
gtE(IJJres:tl(:;I 115.7 102.7 101.8 106.4 97.1 101.7 103.8 100.6 103.7 105.1 100.2 104.8 103.3 97.3 97.5 102.4 98.8 101.0 102.3
it 117.6 103.2 105.7 108.4 99.3 103.8 104.8 102.7 105.7 103.8 102.2 106.7 104.1 97.3 104.2 107.3 102.3 103.2 104.5
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
2R
=5 108.5 93.2 92.9 97.7 93.1 92.2 95.8 93.6 95.7 97.4 93.6 95.3 95.4 91.6 90.9 96.9 92.8 94.1 95.8
Number of Customers
S5 105.4 106.2 107.8 106.5 103.0 109.1 107.1 106.2 106.5 105.7 104.9 107.6 106.0 103.2 104.7 104.6 103.9 105.0 104.8
Sales per Customer
FrRIUDOWT Definition of Sales Channel: BIEFLEEYBICDVT Definition of figures:

o BIFIE : BIZ FEETICA—T UG

(FFE : 8FE3ANSEF2HET)

o LS : J7sU—-N— ML -TUSNOEREFE R OIS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BEE-LSEME : JEM5T LR (GoiliN—R) mIEREALL
o HEE . EEERFT LE+RYIN+ETOHTES

(LS. Ak, Jrz)—~X—b) ORIFERAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2011FE A RIS L - & - ZH{MMFLE
2011 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £1Q 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 T8 R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1Ak Apparel 83.0 103.8 90.7 92.8 96.7 104.9 109.7 102.6 97.4 101.0 95.3 102.6 99.4 117.4 114.6 101.5 112.5 105.3 101.5
47& Household 79.5 96.4 98.9 90.8 106.2 105.3 99.5 103.7 96.3 104.9 89.6 97.1 96.4 98.1 97.1 94.1 96.6 96.5 96.5
Efm Food 97.2 104.2 95.1 90.1 90.6 104.0 98.9 97.6 98.4 100.4 92.4 100.4 97.6 97.2 94.1 100.4 97.4 97.5 98.0
E=ZBfFE
L|_ke USlFHLSE 81.8 99.4 95.2 92.1 100.9 104.9 102.2 102.6 96.8 103.1 91.9 99.4 97.6 104.7 102.6 97.0 101.8 99.7 98.3
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 88.4 104.4 101.9 98.1 106.9 111.4 108.1 108.8 102.9 109.0 97.4 106.8 103.8 111.5 108.4 101.1 107.5 105.6 104.3
(MUJI)
LSPaRBIfFIE
Like for Like 88.5 100.6 98.4 96.1 103.3 103.1 100.1 102.2 98.8 101.0 93.6 90.1 97.6 102.4 98.2 94.0 98.8 98.2 98.6
Licensed stores & Seiyu GK
LSk &ET
. _ 86.3 96.4 95.4 92.5 101.0 100.5 97.2 99.7 95.7 96.7 89.7 95.8 93.8 99.8 95.8 89.2 95.5 94.6 95.2
Licensed stores & Seiyu GK total
y.fl\ijET-?}E 83.4 99.7 96.0 93.1 101.5 104.5 101.7 102.5 97.3 102.6 92.3 99.3 97.6 104.1 101.6 96.3 101.1 99.3 98.4
Like for Like stores
< 1\ A%
gtE(IJJres:tl(:;I 87.9 102.5 100.4 96.9 105.6 109.0 105.6 106.8 101.3 106.2 95.7 104.3 101.6 108.9 105.8 98.5 104.9 103.2 102.3
it 89.3 103.8 103.8 98.8 106.5 109.0 107.2 107.5 102.7 105.2 98.5 105.0 102.7 107.2 106.7 100.5 105.2 103.9 103.3
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
=2 K
=5 83.7 98.2 94.1 92.2 96.7 99.1 97.1 97.7 94.8 97.8 90.4 94.5 94.0 96.3 97.2 98.0 97.1 95.6 94.9
Number of Customers
S5 97.7 101.2 101.2 99.9 104.3 105.9 105.2 105.1 102.1 105.5 101.8 105.1 103.8 108.7 105.5 99.0 104.8 104.2 103.6
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEELEEB(ICONT Definition of figures:

o BIFIE : BIZ FEETICA—T UG

(FFE : 8FE3ANSEF2HET)

o LS : J7sU—-N— ML -TUSNOEREFE R OIS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BEE-LSEME : JEM5T LR (GoiliN—R) mIEREALL
o HEE . EEERFT LE+RYIN+ETOHTES

(LS. Ak, Jrz)—~X—b) ORIFERAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2010FFE A RIS L - ¥ - ZH{MMFLE
2010 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £1Q 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 T8 R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1%AR Apparel 83.4 75.4 89.7 82.9 94.1 79.4 72.4 82.8 82.9 86.5 102.5 98.1 96.5 92.6 91.2 110.7 96.0 96.3 89.2
47& Household 94.8 99.5 95.9 96.6 96.4 98.7 96.2 97.1 96.8 86.8 101.1 93.8 94.3 97.7 93.1 98.7 96.5 95.4 96.2
Efm Food 98.8 111.4 108.1 105.7 115.3 109.4 105.8 110.2 107.7 104.9 104.2 90.1 102.4 102.7 100.8 106.1 103.4 103.0 105.2
E=ZBfFE
Like for Like
) 91.8 90.8 94.1 92.2 96.8 91.1 88.4 92.3 92.2 88.1 101.8 95.9 95.8 96.2 93.0 102.7 96.9 96.3 94.3
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 100.4 99.9 103.1 101.2 106.2 99.4 97.6 101.2 101.2 96.3 108.5 102.7 103.1 103.8 101.0 111.2 104.8 103.9 102.6
(MUJI)
LSPaRBIfFIE
Like for Like 87.5 914 93.6 90.7 96.7 94.5 93.1 94.9 92.5 92.0 103.6 98.6 98.7 99.7 97.6 106.2 100.8 99.7 96.0
Licensed stores & Seiyu GK
LSk &ET
. _ 81.8 85.3 86.9 84.5 91.7 90.0 88.7 90.2 87.0 88.0 101.9 96.5 96.0 97.7 95.0 103.7 98.4 97.2 91.8
Licensed stores & Seiyu GK total
\/.H‘ij%EE 90.7 90.9 94.0 91.8 96.8 91.9 89.5 92.9 92.3 89.1 102.4 96.6 96.6 97.1 94.1 103.6 97.9 97.2 94.7
Like for Like stores
N A\ A%
gtzcl)jes:tl(:t;l 95.3 96.1 99.0 96.8 102.6 97.2 95.4 98.6 97.6 94.3 107.2 101.3 101.4 102.4 99.7 109.5 103.4 102.4 99.9
it 94.5 100.8 100.0 98.3 105.8 99.4 97.9 101.5 99.7 97.3 108.2 104.2 103.7 105.3 102.3 109.7 105.7 104.6 102.2
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
=2 K
=5 96.1 95.6 98.4 96.6 100.1 97.6 95.3 97.6 97.1 95.8 103.0 97.7 98.6 98.5 92.6 97.8 96.2 97.4 97.3
Number of Customers
L E
95.5 95.0 95.7 95.5 96.6 93.4 92.8 94.5 95.0 92.0 98.8 98.1 97.0 97.6 100.5 105.1 100.7 98.9 96.9
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEELEEB(ICONT Definition of figures:

o BIFIE : BIZ FEETICA—T UG

(FFE : 8FE3ANSEF2HET)

o LS : J7sU—-N— ML -TUSNOEREFE R OIS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BEE-LSEME : JEM5T LR (GoiliN—R) mIEREALL
o HEE . EEERFT LE+RYIN+ETOHTES

(LS. Ak, Jrz)—~X—b) ORIFERAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.




2009FFE A RIS L - ¥ - ZH{MMFLE
2009 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £10 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 THA R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1%AR Apparel 90.0 97.8 94.8 94.5 87.9 94.2 94.2 91.0 92.9 92.9 90.4 85.8 89.3 95.3 98.8 82.5 93.4 91.1 92.3
47& Household 92.7 92.2 97.3 93.7 91.3 90.7 90.7 90.7 92.6 95.8 97.1 91.1 94.5 97.9 102.1 100.2 99.8 97.1 94.9
Efm Food 99.2 95.3 98.4 96.8 91.6 95.7 95.7 93.5 95.8 95.0 103.6 101.5 100.3 108.4 109.9 109.0 109.0 105.0 100.4
E=ZBfFE
Like for Like
) 92.2 94.4 96.2 94.2 89.8 92.4 90.9 91.0 92.9 94.6 94.9 89.8 92.9 97.7 101.6 96.0 98.5 95.6 94.2
Directly managed stores
(MUJI)
[Eh=N=y
Directly managed stores total 98.1 99.1 101.3 99.5 95.7 98.3 97.4 97.1 98.4 101.2 104.2 98.3 101.1 106.2 110.7 104.9 107.4 104.1 101.2
(MUJI)
LSPRBAFIE
Like for Like 90.2 92.8 94.8 92.4 87.5 88.2 87.7 87.7 90.1 89.7 91.4 87.0 89.3 93.0 93.4 91.6 92.8 90.9 90.5
Licensed stores & Seiyu GK
LSk &ET
. _ 93.6 92.9 94.8 93.8 85.7 85.3 83.7 85.0 89.8 86.1 84.4 79.7 83.1 85.2 85.3 85.5 85.0 83.8 86.7
Licensed stores & Seiyu GK total
\/.H‘ijEEE 91.7 94.0 95.8 93.7 89.2 91.4 90.1 90.2 92.2 93.4 94.0 89.1 92.0 96.5 99.5 94.9 97.0 94.4 93.3
Like for Like stores
I &Gt
96.9 97.4 99.6 97.9 93.0 94.9 93.7 93.8 96.1 97.1 98.7 93.2 96.2 100.5 103.8 99.7 101.4 98.7 97.3
Stores total
it 100.7 99.3 97.8 99.4 94.4 97.3 94.3 95.4 97.6 990.1 94.3 94.4 95.8 102.3 104.9 99.9 102.5 98.9 98.2
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
2R
=5 93.9 94.4 95.7 94.7 91.1 92.5 92.2 91.9 93.3 94.1 97.0 94.7 95.3 101.4 105.7 98.9 102.1 98.7 96.0
Number of Customers
L E
98.2 100.0 100.5 99.5 98.6 99.9 98.6 98.9 99.6 100.5 97.8 94.8 97.5 96.4 96.1 97.1 96.4 96.7 98.2
Sales per Customer
FrRIUDOWT Definition of Sales Channel: BIEFLEEYBICDVT Definition of figures:

o BIFIE : BIZ FEETICA—T UG

(FFE : 8FE3ANSEF2HET)

o LS : J7sU—-N— ML -TUSNOEREFE R OIS

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BEE-LSBUE : [5i75 LS (G5iliN—-X) BIEERIALL
o HEE . EEERFT LE+RYIN+ETOHTES
(LS. Ak, Jrz)—~X—b) ORIFERAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2008FE A RIS L - B - ZH{MMFLE
2008 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £10 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 T8 R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1}k Apparel 105.3 102.8 101.0 102.9 97.6 106.6 96.3 100.2 101.6 92.0 87.5 93.3 90.8 90.0 94.7 92.5 92.1 914 96.6
47& Household 98.5 92.1 98.4 96.3 97.7 95.8 103.2 98.7 97.3 95.2 100.4 104.9 100.4 92.6 95.5 95.4 94.3 97.4 97.3
Efm Food 95.4 93.2 98.6 95.7 99.9 96.0 102.7 99.4 97.4 94.5 98.2 103.1 98.7 99.0 96.0 102.6 99.3 99.0 98.3
E=ZBfFE
Like for Like
) 100.2 95.9 99.5 98.5 97.8 100.0 100.6 99.3 98.9 93.9 94.8 100.0 96.4 92.0 95.2 95.2 93.9 95.2 97.1
Directly managed stores
(MUJI)
[Eh=N=y
Directly managed stores total 102.8 100.2 105.0 102.6 102.9 105.2 105.5 104.5 103.5 100.0 101.1 105.3 102.3 98.0 101.5 101.7 100.1 101.3 102.4
(MUJI)
LSPRBAFIE
Like for Like 98.1 93.1 95.9 95.7 95.3 93.4 94.8 94.4 95.2 90.2 93.0 99.5 94.5 92.0 97.0 91.5 93.5 94.0 94.6
Licensed stores & Seiyu GK
LSk &ET
. _ 100.1 95.0 98.0 97.7 98.3 95.9 100.1 98.0 97.8 95.3 99.4 104.4 100.0 96.1 100.5 97.1 97.8 99.0 98.4
Licensed stores & Seiyu GK total
\/.H‘ij%EE 99.6 95.1 98.5 97.7 97.1 98.1 98.9 97.9 97.8 92.8 94.2 99.9 95.8 92.0 95.7 94.1 93.8 94.8 96.3
Like for Like stores
N A\ A%
gtzcl)jes:tl(:t;l 102.1 98.7 103.0 101.2 101.6 102.6 104.0 102.7 101.9 98.7 100.7 105.1 101.7 97.5 101.2 100.4 99.5 100.6 101.3
it 104.4 96.7 104.0 101.6 102.1 104.8 101.7 102.9 102.2 100.0 101.9 105.5 102.6 101.3 101.4 97.2 100.1 101.5 101.8
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
2R
=5 95.6 93.2 97.0 95.2 97.2 98.4 98.2 97.9 96.5 93.3 94.7 98.5 95.4 93.6 93.4 94.5 93.8 94.6 95.6
Number of Customers
S5 104.8 102.9 102.6 103.5 100.6 101.6 102.4 101.5 102.5 100.6 100.0 101.5 101.0 98.3 101.9 100.7 100.1 100.6 101.5
Sales per Customer
FrRIUDOWT Definition of Sales Channel: BIEFLEEYBICDVT Definition of figures:

o BIFIE : BIZ FEETICA—T UG

(FFE : 8FE3ANSEF2HET)

o LS : J7sU—-N— ML -TUSNOEREFE R OIS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BEE-LSEME : JEM5T LR (GoiliN—R) mIEREALL
o HEE . EEERFT LE+RYIN+ETOHTES

(LS. Ak, Jrz)—~X—b) ORIFERAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2007SFE A RIS L - B - ZH{MMFLE
2007 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

35 48 5H £1Q 64 7H 8H %£2Q il 9H 104 118 30 12H 18 2H 540 T8 R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1%AR Apparel 93.1 100.0 100.8 98.3 105.4 95.1 108.9 102.5 100.3 93.8 104.2 97.4 98.8 99.5 103.3 96.4 99.9 99.3 99.9
47& Household 92.2 94.6 915 92.8 99.7 97.5 96.7 97.8 94.9 98.6 95.3 95.1 96.2 96.4 94.2 99.5 96.7 96.6 95.9
Efm Food 99.9 92.9 92.6 95.1 98.5 96.4 98.9 97.6 96.2 98.9 99.8 97.7 98.7 96.1 96.5 101.7 98.1 98.3 97.4
E=ZBfFE
Like for Like
) 93.0 96.4 95.2 94.8 101.8 96.3 101.0 99.5 96.9 96.8 99.1 96.1 97.3 97.5 97.2 98.8 97.9 97.7 97.4
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 98.5 102.3 102.3 100.9 108.1 101.7 106.4 105.3 102.9 101.8 102.2 99.8 101.2 99.8 100.0 100.3 100.0 100.6 101.8
(MUJI)
LSPaRBIfFIE
Like for Like 96.0 100.1 99.9 98.5 106.1 99.5 100.4 102.1 100.1 96.8 99.9 95.3 97.4 94.4 91.7 93.9 93.4 95.4 97.8
Licensed stores & Seiyu GK
LSk &ET
. _ 97.1 100.6 99.7 90.1 106.6 102.0 102.9 103.9 101.2 98.1 100.7 98.3 99.1 96.6 94.1 95.9 95.6 97.4 99.3
Licensed stores & Seiyu GK total
\/.H‘ij%EE 93.9 97.5 96.6 96.0 103.1 97.3 100.8 100.3 97.9 96.8 99.3 95.9 97.3 96.5 95.5 97.2 96.4 97.0 97.5
Like for Like stores
N A\ A%
gtzcl)jes:tl(:t;l 98.1 101.8 101.6 100.4 107.7 101.8 105.4 104.9 102.4 100.7 101.8 994 100.6 98.9 98.3 99.0 98.7 99.7 101.1
it 100.1 102.9 103.2 102.0 108.3 102.4 102.0 104.3 103.0 103.0 107.0 98.0 102.6 101.6 98.3 103.4 101.2 101.9 102.5
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
=2 K
=5 97.1 96.3 94.9 96.0 99.6 96.7 98.7 98.3 97.1 96.5 96.6 95.7 96.2 95.0 95.5 98.9 96.5 96.2 96.7
Number of Customers
S 95.9 100.3 100.3 98.8 102.2 99.6 102.4 101.3 99.8 100.3 102.7 100.4 101.1 102.6 101.8 99.8 101.4 101.4 100.6
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEELEEB(ICONT Definition of figures:

o BIFIE : BIZ FEETICA—T UG

(FFE : 8FE3ANSEF2HET)

o LS : J7sU—-N— ML -TUSNOEREFE R OIS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

¢ Directly managed stores (DM)

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BEE-LSEME : JEM5T LR (GoiliN—R) mIEREALL
o HEE . EEERFT LE+RYIN+ETOHTES

(LS. Ak, Jrz)—~X—b) ORIFERAL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




