I Monthly Sales Trend for Nov 2025

IJapan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)

%

LFL Directly Managed Stores + Online Store

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store
94.4
102.4
92.1

All Directly Managed Stores + Online Store

Apparel 89.7 97.8

Household 80.3 87.6

Foods 99.1 109.0
Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 501 701
Number of New-opening Stores - 8
Number of Closed Stores - 2

I Store openings
MUJI MIYAKO
MUJI AEONMALL SAGAYAMATO
MUJI TSUKUBAMIRAI
MUJIS00 MARUHIRO AGEO
MUJI UOzZU
MUJI AEONTOWN HIGASHINARASHINO
MUJI KATATA
MUJI CIINA CIINA OWARIASAHI

I Sales trends

In November 2025, LFL Directly Managed Stores + Online Store sales were 86.3% YoY and sales at All Directly Managed Stores + Online Store were 94.4% YoY. In addition
to the suspension of MUJI Online Store resulted in 13% negative impact on monthly sales, LFL store sales slightly declined YoY. The number of MUJI Week date was 1
day fewer than November last year (2025: October 24-November 3/ 2024: October 25-November 4), which had approx. 3—4% negative impact. On the other hand,
having 2 more weekends and holidays compared to last year contributed a positive impact of approx. 3—-4%.

In Q1, LFL Directly Managed Stores + Online Store sales were 100.3% YoY. Excluding the negative impact of the suspension of MUJI Online Store (approx. 7%), sales at
LFL Directly Managed Stores progressed strong to 107% YoY.

MUIJI Online Store partially resumed operations on December 1, with full restoration scheduled for mid-December.
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LFL = Like for Like | seo | oct Nov 10 | pec | yan | Feb | 20 | 1H | Mar | aa | 2H [ Fullvear |
AR Apparel 102.7 123.1 89.7 105.0 105.0
EE Household 9.7 1103 803 95.6 95.6
B Food 99.2 118.2 99.1 106.4 106.4
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LFL Directly managed stores (MUJI) + Online store i B0 se3fllimn H L s
AR Apparel 112.6 134.0 97.8 114.4 114.4
EE Household 104.9 119.9 876 103.8 103.8
a5 Food 111.2 130.5 109.0 117.6 117.6
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Directly managed stores total (MUJI) + Online store i il i sk s

EEBHFIE + 42542 ZARF LFL directly managed stores (MUJI)+ Online store

B Number of Customers [ 983 [  106.0 | 95.3 [ 100.0 | [ [ [ | [ [ | [ 100.0]

L] Sales per Customer | 1006|1092 90.5 | 1003 | [ | | | [ | | | 1003

BEBES&FH+A> 54> ZRT Directly managed stores total (MUJI) + Online store

B Number of Customers [ 107.0] 1148[ 1024 1082] [ [ [ [ I [ I | 1082]

L] Sales per Customer [ 101a]  1100] 921 1012 [ | [ | [ | I [ 1012]

BKIESHER (LSED) Number of Stores at the End of Month (Include LS Stores)

TESHE Number of Stores 690 695 701 701 701

LRSS Number of New-opening Stores 7 5 8 20 20

LUAEES  Number of Closed Stores 0 0 2 2 2

FPRINDNT Definition of Sales Channel:
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Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

« LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K excluding stores that were closed for 30 days or more in the previous term.

Definition of figures:
« DM: Flash store sales as percentage of the same month prior fiscal year.
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LFL = Like for Like | sep | ot | Nov 1Q Dec | Jan | Feb Mar [ aa’ | 2H | Fullvear |
WP ITEE [ East Asia
BERFE + AN
LFL Directly managed stores (MUJI) + Online store 1133 1231 118.7
hEARE Mainland China 1131 1243 i ) 1195
BEEAHAYSAOAN
Directly managed stores total (MUJI) + Online store 119.2 129.8 125.0
SHEABE  Mainland China 1215 1324 W e — 127.6
BEEBLFIE + 42512 AKF LFL Directly managed stores (MUJI)+ Online store
£ Number of Customers [ 1127] 1210] [ ‘ [ ‘ [ ‘ [ [ [ 70|
‘EEM Sales per Customer ] 100.5 [ 1017 ] ] [ ] [ 1 [ [ ] [ 1015 ]
BEEGEH+4>54>Z N7 Directly managed stores total (MUJI) + Online store
‘g;& Number of Customers ‘ 119.6 | 1295 ‘ ] l ‘ l } l [ ] [ 124.8 ‘
|mem Sales per Customer | 997| 1002] | ‘ ‘ ‘ | | | | | 1002
BHIEHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 561 560 560
MAWES Number of New-opening Stores 11 2 13
MARMES  Number of Closed Stores 7 3 10
RE7 ST - A7 ZFHEE | Asia East/South & Oceania
BERFIE+A>31VANP
LFL Directly managed stores (MUJI) + Online store 1050 1102 107.7
BE&AFT+ASIAN
Directly managed stores total (MUJI) + Online store 1278 1318 1299
BEE&FH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
=23 Number of Customers [ 1208] 1302] [ [ [ I | I [ I [ 1300]
ST Sales per Customer [ e84 1012] I [ | i | I [ I [ 999]
BKIESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
JEEHEL Number of Stores 124 130 130
MAWEE  Number of New-opening Stores 1 6 7
YHIRIES  Number of Closed Stores 1 0 1
BRAKFBEE / Europe & Americas
EERFIE + 42512 AN
LFL Directly managed stores (MUJI) + Online store 1075 1108 1092
BEAF+AYIIOANT?
Directly managed stores total (MUJI) + Online store 1087] 1114 1101
BEEGEH+4>54>Z N7 Directly managed stores total (MUJI) + Online store
‘g;& Number of Customers ‘ 106.6 | 109.7 ‘ ] l ‘ l ! l [ ] l 108.1 ‘
‘5%@ Sales per Customer ‘ 102.0 ‘ 1016 ‘ ‘ ‘ ‘ 1 ‘ [ I ‘ 1018 ‘
BXRESHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
JERHER Number of Stores 48 48 48
LHPIES Number of New-opening Stores 0 0 0
HARIES  Number of Closed Stores 0 0 0
BAXRESHS (EPASEE) Total MUII Store as of the end of month
ESHEL Number of Stores 1,423 1,433 1,439
LHPRES Number of New-opening Stores 19 13 32
LHBMES Number of Closed Stores. 8 3 11




