| Monthly sales Trend for Oct 2025

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%
Sales
Number of Customers

Sales per Customer

LFL Directly Managed Stores + Online Store
115.8
106.0
109.2

All Directly Managed Stores + Online Store
126.2
114.8
110.0

Sales by Product Category (year-on-year change)
%
Apparel

Household
Foods

LFL Directly Managed Stores + Online Store
123.1

110.3
118.2

All Directly Managed Stores + Online Store
134.0

119.9
130.5

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 504 695
Number of New-opening Stores - 5
Number of Closed Stores - 0

I Store openings
MUJI NAKATSUGAWA
MUJI AEONMALL SUZAKA
MUJI AEONMALL SENDAI KAMISUGI
MUJI AEON TOYOKAWA KAIUNN DORI
MUJI AL PLAZA KOMATSU

I Sales trends

In October 2025, the monthly sales were 115.8% YoY at LFL Directly Managed Stores + Online Stores, and 126.2% YoY at All Stores + Online stores.

Although the online store was suspended from October 19, “MUJI Week” sales event for members held exclusively in physical stores (from October 24-November 3; last
year: October 25-November 4) and performed strongly, resulting in LFL Directly Managed Stores reaching approximately 120% YoY. One additional "MUJI Week" sales
day compared to the same month last year had a positive impact of approximately 3—4 percentage points, while the online suspension had a negative impact of
approximately 4 percentage points. There was no impact from the number of weekends and holidays YoY.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia

LFL Directly Managed Stores + Online Store

Mainland China

All Directly Managed Stores + Online Store
Mainland China

Sales 1231 1243 129.8 132.4
Number of Customers 121.0 = 129.5 -
Sales per Customer 101.7 - 100.2 -

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 110.2 131.8
Number of Customers = 130.2
Sales per Customer - 101.2

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 110.8 111.4
Number of Customers = 109.7
Sales per Customer - 101.6
ber of Stores by Busi g
East Asia

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 560
Number of New-opening Stores - 2
Number of Closed Stores - 3

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 130
Number of New-opening Stores - 6
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 48
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings

MUJI HUIZHOU DAYAWAN WANDA (Mainland China, DM)
MUJI PARKVIEW GREEN FANGCAODI BEIJING (Mainland China, DM)

MUJI SUNWAY VELOCITY (Malaysia, DM)
MUJI SETIA CITY (Malaysia, DM)

MUJI PHOENIX PALLADIUM (India, DM)
MUJI FESTIVAL MALL (Philippines, DM)
MUJI GREENHILLS (Philippines, DM)
MUJI ESTANCIA MALL (Philippines, DM)
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Fiscal Year ending August 31, 2026

BRER Monthly sales trend
EnER Japan
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LFL = Like for Like [ sep | ot | Nov | 1a Dec | Jan | Feb | 20 | 1H | Mar Apr May | 30 | oM | un Jul Avg | 4Q | 2H | FullYear |
AR Apparel 102.7 123.1 115.9
E5E Household 96.7 1103 104.8
B Food 99.2 118.2 1104
BEERFE + AV VAN H R B S B R
- " 98.9 115.8 109.2
LFL Directly managed stores (MUJI) + Online store e i S S
AR Apparel 1126 134.0 126.5
E5E Household 104.9 119.9 113.8
B Food 111.2 130.5 1226
BEAF+AYIIOANY
Directly managed stores total (MUJ) + Online store 1082 1262 ge2
BEEBEFE + 4> 51> AN LFL directly managed stores (MUJI)+ Online store
BS Number of Customers | 983  106.0 | [ I [ | [ I [ [ I [ I | 1026
] Sales per Customer [ 1006 109.2] | [ | | | | I | 1 | | | | 106.4 |
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
BS Number of Customers [ 1070 1148] [ I [ | [ I I [ [ I [ [ [ 113
] Sales per Customer [ 1011 1100] | [ | | | [ I | 1 I | I | 1071
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 690 695 695
LAHEE  Number of New-opening Stores 7 5 12
LRSS Number of Closed Stores 0 0 0
FrRIUDONT Definition of Sales Channel:
« EEREE : BTSN SHIRE CBE CREILIER « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X EIHARS(C30 8 LS BEL TIRSE LTS &R BRC excluding stores that were closed for 30 days or more in the previous term.
BUEELEEUBICOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL « DM: Flash store sales as percentage of the same month prior fiscal year.
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Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
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RPITPEE [ East Asia
EERFE + A5V
LFL Directly managed stores (MUJI) + Online store 133 123.1 i A B 1187
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Directly managed stores total (MUJI) + Online store 192 1298 1250
e Viatand China i o W W T A 276
BEEBIFIE + 42512 ART LFL Directly managed stores (MUJI)+ Online store
[ma Number of Customers | m27] 1210] [ ‘ [ ‘ [ ‘ [ [ ‘ [ ‘ [ 170]
e Sales per Customer | 100s| 1017] | | | | | | | | | | | | | 1015
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
a Nomber ofCostomers we| ws| T [ 1 (I L L D
|msm Sales per Customer | 997] 1002] ‘ | ‘ ‘ ‘ ‘ ‘ | | ‘ | | 1002
BRIESHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 561 560 560
LAWESL  Number of New-opening Stores 11 2 13
LAEMES  Number of Closed Stores 7 3 10
REPST - AP ZFHES / Asia East/South & Oceania
BEMFE+ASSIVAN
LFL Directly managed stores (MUJI) + Online store 1050] 1102 107.7
BEGF+AVIOAN 1978 1318
Directly managed stores total (MUJI) + Online store ) i} g
BEEAFT+A>54 >R Directly managed stores total (MUJI) + Online store
= Number of Customers [ 1208 1302] [ I [ [ [ I [ [ [ [ [ | 1300]
T Sales per Customer | 9sal 1012] | I | [ | | I [ 1 | | | [ 999]
BESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 124 130 130
LAWESL  Number of New-opening Stores 1 6 7
LRSS Number of Closed Stores 1 0 1
BRKZ;EEE / Europe & Americas
BEERFE + A1V
LFL Directly managed stores (MUJI) + Online store 1075|1108 109.2
BEAF+AYIIIANT
Directly managed stores total (MUJI) + Online store 108.7 14 1101
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
a Nomber ofCostomers we| w7 T [ 1 (I L T =]
|msm Sales per Customer | 1020] 1016 ‘ | ‘ ‘ ‘ ‘ ‘ | | ‘ | | 1018
BARESHH (LSEE) Number of Stores at the End of Month (Include LS Stores)
JEARER Number of Stores 48 48 48
LALEEL Number of New-opening Stores 0 0 0
LABMES  Number of Closed Stores 0 0 0
ARSI (EIPSEET) Total MUJI Store as of the end of month
S Number of Stores 1,423 1,433 1,433
LAHES  Number of New-opening Stores 19 13 32
LAIRIEE Number of Closed Stores 8 3 11




