I Monthly Sales Trend for Jul 2025
IJapan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Sales 111.3 120.0
Number of Customers 110.1 118.1
Sales per Customer 101.1 101.6

Sales by Product Category (year-on-year change)

% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Apparel 119.1 128.3
Household 105.0 112.9
Foods 115.8 125.1
Number of Stores
LFL Directly Managed Stores All Directly Managed Stores + Online Store
Number of Stores 422 683
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings
None

I Sales trends
In July 2025, on a year-on-year sales basis, monthly sales were 111.3% at LFL directly managed stores and online stores, and 120.0% at all stores and online stores,
exceeding previous year's results for the 18th consecutive month. Summer sales campaign (held from July 18 to 28) where selected items were offered at trial prices,
partly contributed to the results. Sales of Apparel, Household goods, and Foods all increased on a LFL store basis. In particular, sales of Apparel increased significantly
due to overcoming inventory shortages of summer items experienced last year. There was no impact from the number of weekends and holidays YoY.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
East Asia

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales
Number of Customers 108.9
Sales per Customer

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 113.0 136.0
Number of Customers = 136.7
Sales per Customer - 99.5

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 116.9 116.9
Number of Customers = 115.1
Sales per Customer - 101.5

Number of Stores by Business Segment

East Asia
Number of Stores - 555
Number of New-opening Stores - 4
Number of Closed Stores - 3

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 126
Number of New-opening Stores - 0
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store
Number of Stores - 49
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings

MUJI SHENZHEN JOY CITY (Mainland China, DM)

MUJI GUANGZHOU GTI SPRING MALL (Mainland China, DM)
MUJI HANGZHOU XIXI TIANJIE (Mainland China, DM)

MUJI MOKO (Hong Kong, DM)
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Monthly sales trend

Fiscal Year ending August 31, 2025

EPSEH Japan
\ 9A \ 108 \ 118 \ 10 \ 127 \ 1A \ 28 \ 20 \ i \ 38 \ 48 \ sA \ #3a [ %A \ 68 \ 78 \ 88 \ B4Q \ T R \
LFL = Like for Like [ sep | ot | Nov | 10 | pec | Jan | Feb | 20 | aH | Mar | Apr | Mav | 3a | oM | sun | Ju_| Auwe | 4Q | 24 | FullYear |
AR Apparel 1057 | 1017 1213|1102 1207 1155 1065 1156| 1125| 1176 99.2| 1089| 1087] 1111 1095 119.1 1117
E5E Household 1215| 1326 1224 1258 1132| 1112 1104 | 1117| 1192 1226| 1161| 1142 1189 1190| 107.0| 105.0 116.7
B Food 1036| 1196| 1050 1097 | 1114 | 105.1 1062 | 1078 | 1088 1190| 1155| 1139 1169 1115 1021| 1158 1111
=} ~54 7 i I B I I
B Ny i ) 1134| 1186| 1192 1176| 1153| 1113 1085| 1121| 1151 1205| 1098| 1122| 1152 51| 1071 1113 W 1141
LFL Directly managed stores (MUJI) + Online store il it B i A
R Apparel 1144 | 1103 1289 | 1184 | 1297 1236| 1143| 1240| 1208 1283 105.1| 117.5| 1171 1194 | 1181 1283 120.1
E5E Household 1308 | 1429 1296 | 1346| 121.3| 1189 1186 | 1198| 1275| 1349 1232 1236| 1289 1280 1155| 1129 1255
B& Food 1159 | 1320| 1138 1206| 1219| 1153 1173 | 1184 | 1195| 1342 1261 1267| 1300 1232 1121 | 1251 122.4
EEAT AL
CEEHRPRAEED ) 1229| 1285 1267 | 1265| 1242 | 1196 1172 | 1208 | 1238 1328 | 117.1| 1220 1252 1243 | 1159| 1200 123.2
Directly managed stores total (MUJI) + Online store
EEBIFE + 4> 51> ARF LFL directly managed stores (MUJI)+ Online store
BS Number of Customers [ 1083 1078 1071 107.7| 1087 1057 | 1084 107.6| 107.7] 1141 103.8| 1100[ 1097 | 1084 1057 110.1] [ [ [ 1083]
] Sales per Customer [ 1047 1100 11137 1092| 1061 1053| 100.1| 1042| 106.9| 1056 1058 | 102.1| 1050| 1062 | 1013 1011 | | | 1054
BEEAEH+A>54 >R Directly managed stores total (MUJI) + Online store
BS Number of Customers [ 1162 1155[ 1138 1151 1158 1128 | 1164 1150 1150| 1242 1116| 1187 1186 1163 | 113.6 1181 [ I [ 1162
] Sales per Customer [ 1058 1113 1113 1099| 1073 1060 | 1007 1050| 107.6| 1070 1050 | 102.8| 1056 | 1069 | 1020 1016 | I | 106.0 |
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
IEEE Number of Stores 631 637 649 649 649 649 651 651 651 664 672 674 674 674 683 683 683
LAHEE  Number of New-opening Stores 9 6 14 29 0 0 4 4 33 15 9 4 28 61 9 0 70
LRSS Number of Closed Stores 1 0 2 3 0 0 2 2 5 2 1 2 5 10 0 0 10
FrRIUDONT Definition of Sales Channel:
« EEEEIE : BTSN SHIRE CIBE CRBILIER « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X EIHARS(C30 8 LR BEL TIRZE LTS &% BRC excluding stores that were closed for 30 days or more in the previous term.
BUEELEEUBICOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL * DM: Flash store sales as percentage of the same month prior fiscal year.
BBE I A MBI
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
o8 [ 108 | uA [ #a | A [ 18 [ o8 | #a | m | 8 [ 48 | sA [ #ma | B [ 8 | A [ 8 | ma | W | #=m |
LFL = Like for Like | sep | ot | Nov | 1a | pec | Jan | Feb | 20 | 1H | Mar | Aor | May | 3a oM [ s [ | A | aq 2H | Fullvear |
RPITEE [ East Asia
EE SSAVANT
BEES + A2 ) 1024 |  106.2 1095 | 1068 | 104.2| 1109 932 1034 1044 | 1070 1175| 1100| 1067| 107.4| 107.6 106.9
LFL Directly managed stores (MUJI) + Online store i M
REARE Mainland China 103.9| 1123 1108 1100| 103.2| 1086 925 1020 1044 | 1086 1214| 1119 1081 1118 1096 108.6
EEETAYSAVANT
BESEA AN ] 1116 | 1144 1169 1150 1111| 1214| 1002 1113 | 113.1| 1125 1151 1253 | 1179 1145 1132 | 1153 1145
Directly managed stores total (MUJI) + Online store
REARE Mainland China 1136 1219| 1186| 1189  1136| 1204 109 1126  1156| 1141 1188 1302 | 1213 1173 1173 | 1196 D 1175
EEBLFIE + 4251 AR7 LFL Directly managed stores (MUJI)+ Online store
[ma Number of Customers | 048] 102[ 167 1107] 10s4] 1178] 1005 1003 1100] 1004] 1100] 1168 1120] 1106] 1000 1089 [ [ 1103]
‘Eéﬁﬁ Sales per Customer [ 97.7 ] 96.4 [ 93.9 ] 96.5 [ 98.8 ] 94.1 [ 89.2 ] 94.6 [ 95.5] 95.4 [ 97.3 ] 100.6 [ as.z] 96.4 [ 98.5 ] 98.7 [ ] ] 96.9 ‘
BEEAEH+A>54 >R Directly managed stores total (MUJI) + Online store
‘ggsz Number of Customers | 114.1 ‘ 119.0 | 1253 ‘ 119.7 | 1147 ‘ 1293 | 1133 ‘ 119.2 | 119.4J 1185 | 1186 ‘ 126.1 | 121.2] 120.0 | 117.0 ‘ 119.0 | ‘ ] 119.6 ‘
‘gémﬁ Sales per Customer ‘ 97.8 ‘ 96.1 ‘ 933 ‘ 9.1 ‘ 9.9 ‘ 93.8 ‘ 88.4 ‘ 934 ‘ 948 ‘ 94.9 ‘ 97.0 ‘ 99.4 ‘ 97.2 ‘ 954 ‘ 9.8 ‘ 96.9 ‘ ‘ 1 95.7 ‘
BRIEGEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
IEEHE Number of Stores 531 531 536 536 548 553 551 551 551 550 550 548 548 548 554 555 554
LAHES  Number of New-opening Stores 7 3 5 15 12 5 0 17 32 3 3 3 9 a1 6 4 51
LRSS Number of Closed Stores 3 3 0 6 0 0 2 2 8 4 3 5 12 20 0 3 23
REPST - AP ZFHES / Asia East/South & Oceania
BEERFE + A1V
LFL Directly managed stores (MUJ1) + Online store 92.6 97.3 95.1 958 1073 | 1075 98.0| 1049 | 100.7 98.4 97.4| 1064 | 1017 | 1022 1066 | 113.0 103.6
BESIT+AYTAVAN
BESFASSAAF ) 1182 | 1248| 1221 1218| 127.0| 132.6| 1155 1256 | 1241| 1210 1166| 1316| 1233 1241 1310 | 136.0 125.5
Directly managed stores total (MUJI) + Online store
BEEEFH+A> 514> ZRT Directly managed stores total (MUJI) + Online store
= Number of Customers [ 1165 1268] 1260[ 1231 1268 1309[ 1200 1263 1249[ 1250[ 1218 1357| 1276] 1258 1351 1367 [ | 1276
S Sales per Customer | 1014 984| 969| 989 1002| 1013| 963 995| 99.4| 968| 958 970| 966| 987 97.0| 995 | I | 983
BEESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
JEEHE Number of Stores 106 108 113 113 115 117 117 117 117 121 124 125 125 125 126 126 126
LAHES  Number of New-opening Stores 1 2 5 8 2 2 1 5 13 4 3 1 8 21 1 0 2
LRSS Number of Closed Stores 0 0 0 0 0 0 1 1 1 0 0 0 0 1 0 0 1
BRKZ;EEE / Europe & Americas
BE] SSAVANT
BB + AR ) 1063 | 1119 1100 | 1094 | 1107 1109 1028 | 1087 | 109.3| 1083 109.8 | 1157 | 1114 1100 | 1248| 1169 1119
LFL Directly managed stores (MUJI) + Online store
EAIASSASRNT
BESFASSAAPS ) 98.0| 1042 1029 | 1017 | 107.7| 1089 1012 | 1064 | 106.5| 107.3 1092 | 1151 1107 | 1077 | 1241| 1169 109.9
Directly managed stores total (MUJI) + Online store
BEEAEH+A>54 >R Directly managed stores total (MUJI) + Online store
‘ggsz Number of Customers | 95.6 ‘ 98.6 | 102.8 ‘ 99.0 | 101.4 ‘ 101.8 | 100.7 ‘ 101.3 | 102.2 ‘ 103.8 | 103.0 ‘ 110.7 | 105.8 [ 103.3 | 112.1 ‘ 115.1 | ‘ 1 105.1 ‘
|msm Sales per Customer | 1025] 1057| 1001| 1028 1062| 1070] 1004| 1050| 1042| 1034| 1060 1040 1046| 1043| 1107 1015] ‘ | 1047
BARESHH (LSBE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 50 50 50 50 50 50 49 a9 49 49 49 49 49 19 49 49 49
AR Number of New-opening Stores o 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0 0
Z§FBEL  Number of Closed Stores o 0 0 0 0 0 1 1 1 0 0 0 0 i 0 0 1
ARSI (EIPSEET) Total MUJI Store as of the end of month
TSR Number of Stores 1318]  1,326] 1,348[  1,348] 1362 1369  1,368] | 1,368  1,368] 1384] 1,395 1396 | 1,39 | 1,396] 1,412 1,413 1,413
LFHES  Number of New-opening Stores 17 24 52 14 7 5 26 78 22 15 8 45 123 16 4 143
Z§FBEL  Number of Closed Stores 4 3 2 9 0 0 6 6 15 6 4 7 17 32 0 3 35




