| Monthly Sales Trend for May 2025

IJapan Business

Sales, Number of Customers and Sales per Customer (Yeal

%
Sales
Number of Customers

Sales per Customer

Sales by Product Category (year-on-year change)

LFL Directly Managed Stores + Online Store

ear comparison basis)

112.2
110.0
102.1

Al Directly Managed Stores + Online Store
122.0
1187
102.8

LFL Directly Managed Stores + Online Store

Al Directly Managed Stores + Online Store

Apparel 108.9 117.5
Household 114.2 123.6
Foods 1139 126.7

Number of Stores

Number of Stores

LFL Directly Managed Stores

All Directly Managed Stores + Online Store

423 674
Number of New-opening Stores - 4
Number of Closed Stores - 2

I Store openings
MUJI AEON LAKETOWN MORI
MUJI SEKI
MUJI KOKURA ATAGO
MUJIS00 MORIOKA FESAN

I Sales trends

In May 2025, on a year-on-year sales basis, monthly sales were 112.2% at LFL directly managed stores and online stores, and 122.0% at all stores and online stores. Sales
of Apparel, Household goods, and Foods all increased on a LFL store basis. Sales of Household goods, and Foods continued to drive growth, and sales of Apparel also

exceeded the previous year's results. Even taking into account the positive impacts of 2 points due to having one more day on weekends and holidays, sales at LFL
directly managed stores and online stores grew by double digits.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
East Asia

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Sales
Number of Customers 116.8
Sales per Customer 100.6 -
Asia East / South & Oceania Business
Sales 106.4 131.6
Number of Customers = 135.7
Sales per Customer - 97.0
Europe & Americas Business
Sales 115.7 115.1
Number of Customers = 110.7
Sales per Customer - 104.0
Number of Stores by Business Segment
East Asia
Number of Stores - 548
Number of New-opening Stores - 3
Number of Closed Stores - 5
Asia East / South & Oceania Business
Number of Stores - 125
Number of New-opening Stores - 1
Number of Closed Stores - 0
Europe & Americas Business
Number of Stores - 49
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings

MUJI CHINA OVERSEAS (BELING) DAJI XIANG (Mainland China, DM)

MUJI PAVILION DALIAN (Mainland China, DM)
MUJI ONEGROVE (Korea, DM)
MUIJI VIVACITY (Malaysia, DM)
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BiREER Monthly sales trend
EREE Japan
[ o8 [ 108 | uA [ #ma [ 28 [ 18 [ 28 [ ma | bw | 38 [ a8 [ B [ #a | oA | &8 78 58 | maa [ Fm | =m |
LFL= Like for Like [ sep [ ot | mov | 10 | pbec | san | Feb | 20 [ tH | Mar | Apr | May | 30 | SM | un Jul Avg | 4 | 24 | FullYear |
AR Apparel 1057 1007 1213 1207 1155| 1065| 1156 1125] 1176 992 1089 1087 1111 1111
EE Household 1215 1326 1224 1132 | 1112| 1104 | 1117| 1192 1226 1161 1142 1189 1190 119.0
i) Food 1036 | 1196 1050 1114 | 1051| 1062 107.8 1190| 1155| 1139| 1169 1115 1115
BEMFIE+ A1V i | | |
T et el . 1u34| 1186| 1192 3 1153 1113 1085 | 151 1205| 1098 1122 ) 115.1
AR Apparel 1144 | 1103 | 1289 1297 | 1236| 1143 | 1240| 1208 1283 1051 1175 1171 1194 119.4
£E Household 1308 | 1429| 1296 1213 | 1189 | 1186 | 1198 | 1275| 1349 1232 1236 1289 1280 128.0
=i Food 1159 | 1320 1138 1219 | 1153 | 117.3| 1184 | 1195| 1342 1261 1267 1300 1232 123.2
BEAF+AYIIOANT
et B N . 1229| 1285 1267 1242| 1196 1172| 1208| 123.8| 132.8| 117.1| 1220| 1252 1243 124.3
EEBHFIE + 42542 ZART LFL directly managed stores (MUJI)+ Online store
B Number of Customers [ 1083 1078 1071 107.7[ 1087| 1057 1084 107.6| 107.7| 1141| 103.8| 1100 109.7 | 1084 | [ 1 [ 1084]
LT Sales per Customer [ 1047 1100| 1113] 1092 106.1| 1053 100.1| 1042 | 106.9| 105.6| 1058 102.1| 1050 | 106.2 | | | | 106.2 |
BEEGEH+4>54> 27 Directly managed stores total (MUJI) + Online store
3 Number of Customers [ 1162 1155| 1138[ 1151 1158[ 1128 1164 1150[ 1150 1242 1116 1187 1186 1163 [ [ [ 1163]
] Sales per Customer [ 1058 1113 1113]  1099| 1073] 1060 1007 1050| 107.6| 107.0| 1050 102.8| 1056 | 106.9 | | 1 | 1069]
BHIEHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
TEEER Number of Stores [ 631] 637] 649] 649] 649 649] 651] 651] 651] 664 672 674] 674] 674] [ [ [ 674]
AW Number of New-opening Stores | 9| 6| 14| 29| o o 4 4] 33| 15| 9| 4| 28] 61 [ | [ 61
|HAIEE# Number of Closed Stores [ 1] of 2] 3] o of 2] 2] s 2| 1] 2| 5] 10] ] | | 10|
FrRIUDNT Definition of Sales Channel:
o EEEEIE : ATERAE NSHARE T CRBIL TS S « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K EIRARTIC308 M _HHKERL TIRZEL IS SZBRC excluding stores that were closed for 30 days or more in the previous term.
BIELCEBISOVT Definition of figures:
o EEYE SRS (GElic-R) AIFERAL  DM: Flash store sales as percentage of the same month prior fiscal year.
BHBEE I AV
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[[o8 [ 108 [ A [ #a | ©vAa | 18 | 28 [ ®a [ b [ 38 [ 48 | s | #a [ %A [ e A 88 | #aa [ Fm | =m |
LFL = Like for Like | "see | ot | Nov | 1a | Dpec | Jan | Feb | 20 | aH | Mar | Aor | May 3 | oM [ Jul A | 4Q | 2H | Fullvear |
RPIFEE [ East Asia
BERFE+ A5V
LFL Divectly managed stores {MUN) + Online store 1024 | 1062 | 1095| 1068 | 1042 | 1109 932 105.1| 1044 | 1070| 1175| 1100| 1067 106.7
ARE Mainland China 103.9| 1123| 1108| 1100| 1032| 1086 925 ||l 1060 | 1044| 1086 1214 1119 1081 i o8|
ASSAVANT
Directly managed steres fotal (MU} + Online store 1116 | 1144 | 1169| 1150 1111 1214 100.2 1131| 1125| 1151| 1253 | 1179| 1145 1145
SREARE Mainland China 1136| 1219 1186| 1189| 1136| 1204| 1019 1156| 1141 1188| 1302| 1213| 1173 il e
EERFIE + 42542 ZRT LFL Directly managed stores (MUJI)+ Online store
[z Number of Customers | 108 102] 167[ 107] 1054 178] 1045 1093] 1100 1004| 1100 1168] 1120[ 1106] I [ | 1108
|zt Sales per Customer | 77| oea| 939| oes| 9ss| 9a1| so2| 946| os6| 9sa| 073 1006| es2| 96| | | | 9sa]
BEEGEH+4>54> 27 Directly managed stores total (MUJI) + Online store
[z Number of Customers [ 1e1] moo| 153[ me7| ma7[ 193] 133[ m9a2| 1104 mss| 16| wme1| 1212] 1200] I [ [ 1200]
|zt Sales per Customer | 78] oe1| 933 9e1| 969| 938| ssa| 934| oas| 0a9| 070 90a| o72| os4] | | | osa]
BHIEHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
TEEER Number of Stores [ 531] 531] 536] 536] 548] 553] 551] 551] 551 550| 550| 548 548] 548 [ [ [ 548|
LAWES Number of New-opening Stores | 7] 3 s 15| 12| 5| o] 17] 32 3] 3| 3] 9| 41| | | | 41]
ARG Number of Closed Stores [ 3] Ell o] 6/ o] of 2| 2] 8 4] 3| 5| 12] 20| | I | 20|
REIFIT - ALFZFHE / Asia East/South & Oceania
BERFIE+A>31VANP
" Dm;l managed stores (MUI) + Online store 92.6 97.3 95.1 95.8| 1073 | 1075 98.0| 1049 1007 98.4 97.4| 1064 1017 1022 102.2
BEST+AYIA VAN
Directly managed stores total (MUJ) + Online store 1182 | 124.8| 1221 1218 1270 132.6| 1155| 1256 1241| 121.0| 1166| 1316| 1233 1241 124.1
BEBESFH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
3 Number of Customers | 1165[ 1268[ 1260 1231 1268 1309 120.0] U [ T1249] 1250 1218 1357  1276| 1258 | I | 1258]
L Sales per Customer | 1014 984 9.9 989| 1002| 1013] 93| 995| 994 968] 958| 970| 96.6| @ 987 | | | 987]
BAXESE (LSET) Number of Stores at the End of Month (Include LS Stores)
TESHEL Number of Stores [ 106 108] 113] 113] 115 117] 117 117] 117] 121] 124 125] 125] 125] | I [ 125]
LAHES Number of New-opening Stores | 1] 2| 5| 8| 2| 2| 1] 5] 13| 4] 3| 1] 8| 21] | | | 21|
LRGSR Number of Closed Stores [ o] o] o] of o] of 1] 1] 1] of of of o 1] | | | 1]
BRKZESE / Europe & Americas
BEFIE+ A1 VANP
LFL Directly managed stores (MUI) + Online store 1063 | 1119| 1100| 109.4| 1107 1109 102.8| 1087 1093| 1083 | 109.8| 1157| 1114| 1100 110.0
BEAF+AYIIORNT
Directly managed stores total (MUI) + Online store 980 | 1042 1029 1017 107.7| 1089| 1012| 1064 | 1065| 1073 | 1092 | 1151 | 1107 | 107.7 107.7
BEBESFH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
X Number of Customers [ os6| oss| 1028 990] 1014 1018| 1007[ 1013] 1022] 1038| 1030 1107] 1058] 1033 ] ‘ [ [ 1033]
EEL] Sales per Customer | 1025 1057| 1001| 1028| 1062| 1070| 1004| 1050| 1042| 1034| 1060| 1040| 1046| 1043 ] | | | 1043 ]
BXRESHE (LSSB) Number of Stores at the End of Month (Include LS Stores)
TESER Number of Stores [ 50| 50| 50| 50| 50| 50| 49| 49| 49| 49| 49| 49] 9] 49] [ [ [ 49|
|LAHES Number of New-opening Stores | o o o] of o of o o| o of of o| o] of | | | o]
ZAIRES  Number of Closed Stores [ o o o] of o] of 1] 1] 1] of of of o] 1] | | | 1]
BAXESS (EPASEEH) Total MUII Store as of the end of month
TESE Number of Stores [ 1318 1326] 1,348] 1,348] 1362 1369 1,368 1368 1368 1,384] 1395] 1,396 1,396] 1,396 [ [ [ 1,39
|LAHES Number of New-opening Stores | 17| 11] 24] 52| 14| 7] 5| 26| 78| 22| 15| 8| 45| 123| | | | 123|
ZFIRES  Number of Closed Stores [ 4 3] 2] 9| o] of 6 6| 15] 6| 4] 7| 17] 32| | | | 32|




