| Monthly Sales Trend for March 2024
| Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Sales 116.1 125.3
Number of Customers 108.1 114.7
Sales per Customer 107.4 109.2

Sales by Product Category (year-on-year change)

% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Apparel 101.7 110.2
Household 1221 1314
Foods 123.6 133.9

Number of Stores

ctly Managed Stores All Directly Managed Stores + O
Number of Stores 367 597
Number of New-opening Stores - 12
Number of Closed Stores - 1

| store openings
MUJI Shin-Omura Ekimae
MUJI Sanribu BUONO Hagiwara
MUJI COOP Iwamizawaminami
MUJI Niigata Shirone
MUJI Tsushima
MUJI AEON Town Tomiominami
MUJI AEON Town Hamamatsunippashi
MUII Iwaki Paix Paix
MUJI Shapo Koiwa
MUJI500 CoColLo Niigata
MUJI500 Shintsunashima
MUJI500 TAKAMATSU ORNE

I Sales trends
In March 2024, on a year-on-year sales basis, monthly sales were 116.1% at LFL directly managed stores and online stores, and 125.3% at all stores and online stores.
While the number of days of the "MUJI Week" sales event for members (from March 15 to March 25) was the same as the previous year, sales mainly in the
Household goods and Food categories exceeded the previous year's results due to the effect of new products and the inventory accumulation before the event. There
were positive impacts of 4 points due to having two more days on weekends and holidays.
The monthly overseas sales flash for March 2024 will be disclosed on Friday, April 12.

| Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
East Asia

All Directly Managed Stores + Online Store

LFL Directly Managed Stores + Online Store

Sales
Number of Cusotomers 99.9
Sales per Customer

- 119.9
- 100.5

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 102.1 120.6
Number of Customers > 119.9
Sales per Customer - 100.5

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 1125 107.0
Number of Customers > 101.4
Sales per Customer - 105.5
Number of Stores by Business Segment
East Asia
Number of Stores - 505
Number of New-opening Stores - 4
Number of Closed Stores - 1

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 99
Number of New-opening Stores - 1
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 53
Number of New-opening Stores - 0
Number of Closed Stores - 2

| store openings
MUJI Beijing Hops On (Mainland China, DM)
MUIJI Cixi Aegean Place (Mainland China, DM)
MUJI LOTTEMART BUPYEONGSTATION (Korea, DM)
MUJI Taoyuan(a mart) (Taiwan, DM)
MUIJI Sunway Carnival (Malaysia, DM)
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Fiscal Year ending August 31, 2024

BiREER Monthly sales trend
EREE Japan
[ o8 [ 108 | uA [ #ma [ 28 [ 18 [ 28 [ ma | bw | 38 [ a8 [ B [ #a | oA | &8 78 58 | maa [ Fm | =m |
LFL= Like for Like [ sep [ ot | mov | 10 | pbec | san | Feb | 20 [ tH | Mar | Apr | May | 30 | SM | un Jul Avg | 4 | 24 | FullYear |
AR Apparel 1046 | 1109 | 1084 1086 80.4 89.8| 1053 887 99.2| 1017 99.6
EE Household 983 | 1151 1380 1177 95.6 930 1120 99.1| 1082 1221 110.8
i) Food 945| 1112 1140 1073 103.0 96.7| 1010 | 1004 | 1038 1236 107.1
BEMFIE+ A1V i L L L
LFL Directly managed stores (MUJI) + Online store 993 | 1129| 1226| 1127| 910 927| 107.7| 959 | 1044| 1161 A L 065
AR Apparel 1160 | 1232 1194 1202 87.0 976 | 1131 957 | 1083 1102 108.6
EE Household 1080 | 1262 149.0| 1284 1026 1000 1196 1062 | 1167| 1314 119.6
i) Food 1096 | 1250 | 1250 | 1204 | 111.3| 1053 1093 | 1088 | 1143 | 1339 117.6
BEAF+AYIIORANT
Directly managed stores total (MUJI) + Online store 1105| 1249| 1335| 1241 982| 100.1| 1150| 1031| 1134 1253 115.5
EEBHFIE + 42542 ZARF LFL directly managed stores (MUJI)+ Online store
Number of Customers 913] 982| 990 93| 87.9] 915| 101.2] 928[ | 946| 1081 [ [ I [ [ [ [ 966
Sales per Customer | 1088| 1150| 1239| 1170 1036 101.2| 1064 | 103.4| 1104 1074 | [ | | | [ | [ 1102]
#>354>Z N7 Directly managed stores total (MUJI) + Online store
Number of Customers 100.9 | 106.5[ 1067 | 1049 93.4 | 971 106.7 | 983 1015 1147 [ [ [ | [ [ [ 1036
Sales per Customer | 1095 1173 1251 1183| 1051 1031 107.8| 1049| 1116| 109.2 | | 1 [ | 1 s
BHIEHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
Number of Stores [ 571] 574] 587 587 591 585 586 586 586 597 [ [ I [ [ I [ 597|
Number of New-opening Stores | 10| 5| 13| 28| 4| of 2| 6| 34/ 12| [ | | | [ I [ 46/
Number of Closed Stores [ 1] 2| o] 3] o] 6 1] il 10/ 1] | [ | [ ] | | 11]
FrRIUOVT Definition of Sales Channel:
o EEEEIE : ATEAE SIS E T CRBIL TS S « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K EIRARTIC308 M _HHKERL TIRZEL IS SZBRC excluding stores that were closed for 30 days or more in the previous term.
BIELCERBISOVT Definition of figures:
o EEYE SRR LS (GSlic-R) AIFRAL  DM: Flash store sales as percentage of the same month prior fiscal year.
BHBEE LI AV
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
\ 9A | 108 | 18 | $10 [ 128 | 18 | 2R | %20 [ £ ‘ 38 | 4R l sA [ %30 [ %R | 6A 78 8A l 40 I i ] Fhg \
LFL = Like for Like | seo | ot [ Nov | 10 | Dec | san | Feb | 20 | 1H | Mar | Apr | May | 30 | oM | un Jul A | 4Q | 2H | Fulvear |
RPIFESR  East Asia
EERHTFIE F AT VAR
LFL Directly managed stores (MUJI) + Online store 101.8 97.1| 1131 109.0 86.1 96.8 971 | 1005 97.5 100.1
chEARE Mainland China 101.0 971 | 1154 133.6 855 903 | 1001 | 1024 97.3 101.7
BEAF+ASIORNT?
Directly managed stores total (MUJI) + Online store 114.3 109.7 126.4 123.9 93.1 107.3 107.2 111.7 106.5 111.0
PEARE Mainland China 1156 | 1102 | 1284 147.0 91.5 994 1086 1131 1047 A A )
EERFIE + 42542 ZRT LFL Directly managed stores (MUJI)+ Online store
[z Number of Customers | 1029] o87] 11s0[ 054] 1225 soa| o76[ 1020] 1035 999 | [ I [ | [ | 1030]
|zt Sales per Customer | 989 osa| 9sa| o8o| mo| 9es| w02| 9s3| w71| o7s] | | ] | | | | o72]
EE&FH+4>51>Z N7 Directly managed stores total (MUJI) + Online store
[z Number of Customers [ 171 w27] 194 mes| 1396 972| 1083 132] 1161] 1005 ] | [ [ [ I [ [ 11sa]
|zt Sales per Customer | o] ora| o6 o79| se7| os9| wo1| oas| we3| o73] | | | | | | | 9es ]
BHIEHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
TEEER Number of Stores [ 489 489 | 494 | 494 | 500 | 502 | 502 | 502 | 502 | 505 | [ [ I [ [ | [ 505|
AW Number of New-opening Stores 7] 1] s 13| 7 2| o] 9| 22| 4] | | | | | | | 26|
LIRSS Number of Closed Stores [ o] 1] o] 1] 1] of of 1] 2| 1] | | | | | | | 3]
REPIT - ACP-FBE / Asia & Oceania
BERFIE+A>31VANP
" Dm;l managed stores (MUI) + Online store 102.8 939| 1051 1006 1003 9.7 | 1048 993 | 1010 1021 101.1
BEST+AYIA VAN
Directly managed stores total (MUJ) + Online store 1158 | 1018 | 117.3| 1117| 1169 1136 1274 1187 1154| 1206 116.1
BEBESFH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
3 Number of Customers [ 1194 1051 115.8[ 1118 1175] 1137 1228 1178 1150 1199 | | 1 [ | I [ 1157]
L Sales per Customer [ 970 969| 1013| 1013] 99.4| 1000| 1037| 1008| 1003 | 1005 | [ | | | | | | 1004 ]
BAXESE (LSET) Number of Stores at the End of Month (Include LS Stores)
TESHEL Number of Stores [ 87| 89| 9 | 9 9% | 98 | 98| 98| 98| 99 | | I I [ | I | 99|
LAHES Number of New-opening Stores | o 2| 5| 7] 2| 2| 1] 5] 12| | | | i | | | | 13|
LRGSR Number of Closed Stores [ o] o o] of o] of 1] | 1] | | | | | | I | 1]
BRKEEEE / Europe & Americas
BEFIE+ A1 VANP
LFL Directly managed stores (MUS) + Online store 1111 1092 | 1067 | 1089 96.0 993 | 1095| 1006 | 1048 1125 105.7
BEAF+AYIIVIANT
Directly managed stores total (MUI) + Online store 1092 | 1072 | 1046 1069 93.8 972 | 1054 977| 1022 1070 102.7
BEBESFH+A> 54> Z N7 Directly managed stores total (MUJI) + Online store
X Number of Customers 938  o31| oa2[ 937] w29 oa0| 996[ oso| eaa| 1014] [ [ [ ‘ ‘ [ [ esa]
‘5%@ Sales per Customer [ 1165 \ 1152 [ 111.0 \ 1141 [ 100.9 \ 103.4 [ 105.8 \ 1028 ! 1083 ] 1055 [ \ ! ] [ \ [ \ 107.8 ‘
BKREHE (LSSB) Number of Stores at the End of Month (Include LS Stores)
TESER Number of Stores [ 55| 55 | 55 | 55 55 | 55 | 55 | 55 | 55 53] [ [ [ [ [ [ [ 53]
LA HES  Number of New-opening Stores | o o] o] of o of o o| ol of | | | | | | | o]
ZFIBES  Number of Closed Stores [ 2] o o] 2] o] of of of 2| 2| | | | | | | | 4|
BAXESHS (EASEEH) Total MUII Store as of the end of month
TESER Number of Stores [ 1202[  1207] 1230 1,230 1242] 1240 1241] 1241 1241 1,254 [ [ [ [ [ [ [ 1,254]
LA HES Number of New-opening Stores | 17| 8| 23] 48| 13| 4] 3 20| 68| 17| | | | | | | | 85|
ZFIRES  Number of Closed Stores [ 3 3] o] 6 1] 6/ 2| 9| 15| 4] | | | | | | | 19|




