Monthly Sales for October 2022

Japan Business

Sales Growth, Customer Traffic and Sales per Customer Year-on-Year

Sales ( % )

Customer Traffic ( % )
Sales per Customer ( % )

LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Sales Growth Year-on-Year b

Apparel ( % )

Household ( % )

Product Cateqo
LFL Directly Managed Stores + Online Store

All Directly Managed Stores + Online Store

Foods ( % )

Number of Stores
Japan

LFL Directly Managed Stores

All Directly Managed Stores + Online Store

Number of Stores 357 517
Number of New-opening Stores - 12
Number of Closed Stores - 1

Store Openings
HOSHIGAOKA MITSUKOSHI (AICHI,LS)
KOBE HANKYU (HYOGO,DM)
WAKABA WALK (SAITAMA,DM)
MUJIRUSHIRYOHIN 500 ROSAVIA IBARAKI (OSAKA,DM)
AEON TENNOCHO (KANAGAWA ,DM)
COOP SAPPORO SOEN (HOKKAIDO,DM)
KAMISHIN PLAZA (OSAKA,DM)
OAK VILLAGE KAMISU (IBARAKI,DM)
FORESTMALL IWADE (WAKAYAMA,DM)
ECOLL-LILAS OKABA (HYOGO,DM)
TAKARAZUKA HANKYU (HYOGO,DM)
AL PLAZA YOKAICHI (SHIGA,DM)

Sales Comment
In October, the sales resulted in LFL stores + online store decreased by 2.9% year-on-year, and for all stores + online store, the number increased by
9.1%. By product, sales of apparel showed a recovery trend and resulted year-on-year rate at existing stores increased by 8.0%. As for Household
goods and Food, it continuously struggled in sales.
There is an influence of +2 points due to +1 day difference in the number of weekends and holidays.

Businesses Outside Japan
Sales Growth, Customer Traffic and Sales per Customer Year-on-Year by Business Segment
[East Asia Business]

Dire anaged ore O e ore All Dire anaged ore O e ore
Sales ( % ) 84.7 77.0 90.6 84.2
Customer Traffic ( % ) 84.4 = 90.1 =
Sales per Customer ( % ) 100.4 - 100.6 -

[Asia East / South & Oceania Business]
All Directly Managed Stores + Online Store

Sales ( % )
Customer Traffic ( % )
Sales per Customer ( % )

All Directly Managed Stores + Online Store

Sales ( % )
Customer Traffic ( % )
Sales per Customer ( % )

Number of Stores by Business Segment
[East Asia Business]

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 452
Number of New-opening Stores - 6
Number of Closed Stores - 0

[Asia East / South & Oceania Business])

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 82
Number of New-opening Stores - 2
Number of Closed Stores - 0

[Europe & Americas Business]

Number of Stores - 57
Number of New-opening Stores - 0
Number of Closed Stores - 0

Store Openings
MUJI Nanchang MixC (Mainland China,DM)

MUJI Shanghai Hongkou Plaza (Mainland China,DM)
MUJI Shanghai Tianan 1000trees (Mainland China,DM)
MUJI Wuhan Aeonmall jingkai (Mainland China,DM)
MUJI Tianjin Hedong Wanda plaza (Mainland China,DM)
MUJI Changsha Sky square (Mainland China,DM)

MUJI TERMINAL RAMA 3 (Thailand,DM)

MUJI EMQAUTIER (Thailand,DM)
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Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2023 (preliminary)

98 108 118 £1Q 128 18 2H 5£2Q A 38 45 5H £3Q 9vH 68 7H 8H 5£4Q THA R
Sep. Oct. Nov. 1Q Dec. Jan. Feb. 2Q 1H Mar. Apr. May 3Q M Jun. Jul. Aug. 4Q 2H Full Year
LFL = Like for Like
1XAR Apparel 95.4 108.0 103.1
£E7& Household 83.2 919 ¢ 0 F 87.7
B Food 81.5 88.5 85.0
EERFSE +AI(ANS b
LFL Directly managed stores (MUJI) + Online 86.1 97.1 92.0
Store vvvvvvvvvvvvvvvvvvvvvvvvvvvvvv
7%AR Apparel 1052 |  119.7 114.1
ﬂziﬁ Household 911 1018 .............................. 96.6
Em Food 98.1 108.3 103.2
BEGFT+A>I1ANT
Directly managed stores total (MUJI) + Online 96.2 109.1 103.2
store
BERFIE +A>31>AR7 LFL Directly managed stores (MUJI)+ Online store
&#% Number of Customers 93.3 96.7 94 .1
ZHifffi Sales per Customer 92.2 1003 p 00 97.7
BE&ET+A>31> A K7 Directly managed stores total (MUJI) + Online store
& %% Number of Customers 103.5 108.9 105.4
ZHi{f Sales per Customer 92.9 002 . . 1 L 97.9
BXRIE&E (LSE8) Number of Stores at the End of Month (Include LS Stores)
JEE#EY Number of Stores 506 517 517
S A HEEL Number of New-opening Stores 13 12 25
S HIRIEZY Number of Closed Stores 0 1 1
FrRIUDNT Definition of Sales Channel:
o BERIFIE | BIFHENSHARE TESE CHREIUIIEEE e LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X [EHAR(C30 B L _EMREEL TIRZEU TE G &2 BRC X excluding stores that were closed for 30 days or more in the previous term.
BT LEEUE(CDNT Definition of figures:
s BEEHE : |55t LS (FEliR-R) RIEEREALE e DM: Flash store sales as percentage of the same month prior fiscal year.
BAEE TIAY N
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Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2023 (preliminary)
9H 10H 11H £1Q 12H 1H 2H 2£2Q il 3H 4H 5H ££3Q 95 H 6H 7H 8H £4Q THA F
LFL = Like for Like Sep. Oct. Nov. 1Q Dec. Jan. Feb. 2Q 1H Mar. Apr. May 3Q 9M Jun. Jul. Aug. 4Q 2H Full Year
HR7I7E%¥ / East Asia
BEMFE+AIIOARNT
LFL Directly managed stores (MUJI) + Online 91.3 84.7 87.5
store
FEKPE Mainland China 83.8 77.0 79.9
BESFT+A>I1ANT
Directly managed stores total (MUJI) + Online 99.8 90.6 94.5
store
EAPE Mainland China 93.5 84.2 88.1
BEBFIE+A>31>ARF LFL Directly managed stores (MUJI)+ Online store
Z#% Number of Customers 92.0 84.4 87.9
Z Hi{ffi Sales per Customer 99.2 004 1 F L 99.6
BE&GFT+4>34>AK7 Directly managed stores total (MUJI) + Online store
Z#% Number of Customers 100.0 90.1 94.6
K E{ffi Sales per Customer 99.8 06 . 1 v 4] 99.9
AXRIEEHE (LSS8) Number of Stores at the End of Month (Include LS Stores)
J[EE#HEN Number of Stores 446 452 452
S AHIEZ Number of New-opening Stores 6 6 12
S HIRIEZY Number of Closed Stores 2 0 2
REPI7-ALP-FEE% / Asia East/South & oceania
BEERFE +A>I1ANT
LFL Directly managed stores (MUJI) + Online 138.0 126.8 131.8
store
BEGFT+A>I1ANT
Directly managed stores total (MUJI) + Online 191.8 154.5 169.8
store
BE&5T+4>314>ZK) Directly managed stores total (MUJI) + Online store
& %% Number of Customers 191.4 159.3 173.0
ZH{f Sales per Customer 100.2 gz.o0| b b 98.1
AXRIEEHER (LSS8) Number of Stores at the End of Month (Include LS Stores)
JE&E#% Number of Stores 80 82 82
S A HIEEL Number of New-opening Stores 0 2 2
S HIRIEZY Number of Closed Stores 0 0 0
BRKE2% / Europe & Americas
BEMFE+AIAOARNT
LFL Directly managed stores (MUJI) + Online 122.9 107.2 114.4
store
BESFT+A>I1ANT
Directly managed stores total (MUJI) + Online 122.6 106.4 113.8
store
BE&§5t+4>351>AK) Directly managed stores total (MUJI) + Online store
&% Number of Customers 124.2 110.5 117 1
ZEE{f Sales per Customer 98.7 64 £ 0 L B 97.2
AXRIEEHE (LSE8) Number of Stores at the End of Month (Include LS Stores)
JE&H%% Number of Stores 57 57 57
S A HIEEL Number of New-opening Stores 0 0 0
S HIRE#% Number of Closed Stores 0 0 0
AXREFHE (ER9E5T) Grand Total
JEEEZY Number of Stores 1,089 1,108 1,108
S B HIEZY Number of New-opening Stores 19 20 39
S HIBRIEEY Number of Closed Stores 2 1 3
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