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MUII WUHAN HANJIE WANDA (FEIARE-E2)

MUJI CHONGQING THE RIVERBANK PLACE BY
MUJI LIVAT CHANGSHA (FREXRE-BEE)
MUJI HUAIAN MIXC (PEAXREE-BEE)

CIFI (FhEXRE-EE)

MUJI NANNING JIANGNAN WANDA (FREKXRE-EE)

MUJI XI'AN QUJIANG CREATIVE VALLEY (FREXFE-EE)

MUJI SHENZHEN LONGGANG VANKE (FREIXBE-EE)
MUJI SHENZHEN BAY MIXC PHASE II (FPEARE-EE)
MUJI SHANGHAT JINSHAN WANDA (FREXE-EE)
MUJI LINK PLAZA QIBAO (FEXE-EE)

MUJI E-MART MOKDONG (38 BE)

MUJI KL EAST (RL—>7-BE)
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Fiscal Year ending August 31, 2026

BRER Monthly sales trend
EnER Japan
[[o8 [ 18 | uA [ #a | a8 [ 18 | 28 [ #ma [ &m | 38 [ 48 sA | #a | wA | e A 88 | maa | vm [ =m |
LFL = Like for Like | seo | ot | Nov 1 Dec | Jan | Feb | 20 | H | Mar | Aer Mav | 30 | oM | Jun Jul Aug 4Q 2H | Fullvear |
i Apparel 102.7 102.7
E5E Household 9.7 96.7
B Food 99.2 99.2
BEERFE + AV VAN 08.9 H i B B B
LFL Directly managed stores (MUJI) + Online store - e fi A S g2
AR Apparel 1126 112.6
E5E Household 104.9 104.9
B Food 111.2 111.2
BEAF+AYIIOANY 108.2
Directly managed stores total (MUJ) + Online store - gl
BEEBEFE + 4> 51> AN LFL directly managed stores (MUJI)+ Online store
= Number of Customers | 98.3 | | [ I [ | [ | [ | [ I [ I I 98.3 |
] Sales per Customer [ 1006 | | | [ | | | | I | [ 1 | | | | 1006 |
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
BS Number of Customers [ 1070] | [ I [ | [ I I | [ [ I [ [ [ 107.0]
] Sales per Customer [ 1011 | | [ | | | [ I | | 1 I | I | 1011
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 690 690
LAHLEEL Number of New-opening Stores 7 7
LRSS Number of Closed Stores 0 0
FrRIUDONT Definition of Sales Channel:
« EEREE : BTSN SHIRE CBE CREILIER « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X EIHARS(C30 8 LS BEL TIRSE LTS &R BRC excluding stores that were closed for 30 days or more in the previous term.
BUEELEEUBICOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL « DM: Flash store sales as percentage of the same month prior fiscal year.
BBE EIA MBI
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[ s8 [ 108 [ uA [ #a | w8 | 18 [ 28 | #ma [ b | 38 | 48 s 0 | A | A 78 58 | #aa | TH [ =m |
LFL = Like for Like | sep | ot | Nov | 1a Dec | Jan | Feb | 20 | IH | Mar | Apr May | 30 | oM | un Jul A | 4 | 2H | FullYear |
RPITPEE [ East Asia
EERFE + A5V 1133
LFL Directly managed stores (MUJI) + Online store § i A B 1133
PEAR e m—— B - AN et R . AP e, reL
EEEHAYIAORNT 1192
Directly managed stores total (MUJI) + Online store i 1192
e Viatand China i N M A W e 21s
EEBLFIE + 4251 A7 LFL Directly managed stores (MUJI)+ Online store
[ma Number of Customers [ 27| ‘ [ ‘ [ ‘ [ ‘ [ ‘ [ ‘ [ ‘ [ 127
BHE s perCustomer Tws 1 1 T 1T 10 L L s
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
a Nomber ofCostomers we| | L 1 1 [ 1 L T =]
B SolesperCustomer e \ \ \ \ \ \ \ \ \ ; \ \ \ e
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 561 561
LSS Number of New-opening Stores 11 11
LRSS Number of Closed Stores 7 7
REPST - AP ZFHES / Asia East/South & Oceania
BEMFE+ASSIVAN
: ) 105.0 105.0
LFL Directly managed stores (MUJI) + Online store
BEGF+AVIOAN 1278
Directly managed stores total (MUJI) + Online store ) 127.8
BEBEEFH+A> 514> AT Directly managed stores total (MUJI) + Online store
= Number of Customers [ 1298] [ [ I [ [ [ I [ [ [ [ [ [ [ | 1208
L Sales per Customer | osa] [ | I | [ | | I [ [ | [ | | | 984
BRESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 124 124
LAWESL  Number of New-opening Stores 1 1
LRSS Number of Closed Stores 1 1
BRKZ;EEE / Europe & Americas
BEERFE + A1V 107.5
LFL Directly managed stores (MUJI) + Online store - 107.5
BEAF+AYIIIANT 108.7
Directly managed stores total (MUJI) + Online store } 108.7
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
a Nomber ofCostomers we| | [ 1 [ ] L T os]
|msm Sales per Customer | 1020] ‘ ‘ | ‘ ‘ ‘ ‘ ‘ ‘ | ‘ | ‘ | | 1020
BARESHH (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 48 18
LALEEL Number of New-opening Stores 0 0
LABMES  Number of Closed Stores 0 0
ARSI (EIPSEET) Total MUJI Store as of the end of month
S Number of Stores 1,423 1,423
LAHES  Number of New-opening Stores 19 19
LABMES  Number of Closed Stores B 8




