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Fiscal Year ending August 31, 2025

AR Monthly sales trend
EPEE Japan
[ o8 [ 108 [ uB [ #a [ 28 | 18 | 28 [ s#a [ b [ 38 [ a8 | 5B | #a | w8 [ 8 [ 8 88 | s | M | &8 |
LFL = Like for Like [ sep | ot | Nov | 1@ | Dec | Jan | Feb | 2o | 1H | Mar | Apr | May | 30 | OSM | Jun | ul Aug | 4Q | 2H | FullYear |
AR Apparel 105.7 1017 | 1213 110.2 120.7 11555 106.5 1156 1125 1176 99.2 1089 1087 1111 109.5 1109
E5E Household 1215 1326 1224 1258 1132 1112 1104| 1117 1192 1226 1161 114.2 118.9 119.0|  107.0 117.9
i) Food 103.6 1196 | 1050 109.7 | 1114 105.1 106.2 107.8| 1088 1190 1155 1139 1169 1115 102.1 1107
[ Sy
B Ny i ) 1134| 1186 1192 1176 1153 1113 | 1085| 1121| 1151 1205| 109.8| 1122 1152| 1151 107.1 114.4
LFL Directly managed stores (MUJI) + Online store
IR Apparel 114.4 1103 128.9 1184 1297 1236 1143 1240 1208 1283 105.1 117.5 117.1 1194 1181 119.3
E5E Household 130.8 1429| 1296 1346| 1213 1189 | 1186 1198| 1275 1349 1232 1236 1289 1280 1155 126.8
i) Food 115.9 1320| 1138 1206| 1219 1153 1173 1184 | 1195 134.2 126.1 1267  130.0 1232 112.1 1221
EEATAYSAVANT
R ey ) 1229| 1285 1267 1265 | 1242 1196| 1172| 1208| 1238  132.8| 117.1| 1220 1252 1243 1159 1235
Directly managed stores total (MUJI) + Online store
EEBIFE + A>51> AR LFL directly managed stores (MUJI)+ Online store
B Number of Customers [ 1083] 1078] 1071 107.7] 1087 1057| 1084| 107.6| 107.7] 1141 103.8] 1100 109.7| 1084| 1057 [ I [ 1081
Bl Sales per Customer [ 1047 1100 111.3] 1092| 1061 1053| 100.1| 1042 1069| 1056 105.8| 1021 1050 106.2| 1013 | | | 1058
EEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
B Number of Customers [ 1162 1155[ 1138 1151 1158 112.8| 1164 1150 1150 1242 1116| 1187] 1186 1163| 1136] [ | [ 116.0]
=] Sales per Customer [ 10s.8] 1113 111.3] 1099 1073 106.0| 1007 1050 107.6| 107.0| 1050| 102.8| 1056| 1069 |  102.0| | | | 1064
BERESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 631 637 649 649 649 649 651 651 651 664 672 674, 674 674, 683 683
LAHES  Number of New-opening Stores 9 6 14 29 0 0 4 4 33 15 9 4 28 61 9 70
LAEMES  Number of Closed Stores 1 0 2 3 3 0 2 2 5 2 1 2 5 10 0 10
FrRIUDNT Definition of Sales Channel:
« BERFIE : gIERENSHRE TCRETHRBULES « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K EIHARTIC30 8 I _EHREL TIREEU TS SR RRC excluding stores that were closed for 30 days or more in the previous term.
RIELEEUBICOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL « DM: Flash store sales as percentage of the same month prior fiscal year.
EANBEEIAY B
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[ o8 [ 108 [uA [ #a [ 28 | 18 | 28 [ s#a [ b [ 38 [ 4A | 5B | #a | w8 [ 8 [ 8 88 | mea | M | &8 |
LFL = Like for Like [ sep | oct | Nov | 1a | Dec | Jan | Feb | 2o | 1H | Mar | Apr | May | 30 | OSM | Jun | ul Aug | 4Q | 2H | FullYear |
RPITEE [ East Asia
o S5ASANT
BEEEE AR ) 102.4| 1062 109.5 106.8 | 1042 110.9 932 103.4| 1051 1044 |  107.0 117.5 110.0 106.7 106.7
LFL Directly managed stores (MUJI) + Online store
REARE Mainland China 103.9| 1123 1108| 1100 1032 1086 925| 1020 1060 1044| 1086| 1214 1119  108.1 108.1
BEGFASTAANT
BESFHAY SN ) 1116 1144 | 1169 1150 1111 1214| 1002 1113 113.1 11255 115.1 1253 117.9 1145 1145
Directly managed stores total (MUJI) + Online store
REARE Mainland China 113.6| 1219 1186| 1189 1136 1204| 101.9| 1126 1156  1141| 1188| 1302 1213 | 1173 1173
EEBLFIE + 42517 LFL Directly managed stores (MUJI)+ Online store
‘5%51 Number of Customers | 104.8 ‘ 110.2 | 116.7 ‘ 1107 | 105.4 ‘ 117.8 | 1045 ‘ 109.3 | 110.0 ‘ 109.4 | 110.0 ‘ 116.8 | 112.0 ‘ 1106 | ‘ ‘ | ‘ 1106 ‘
‘gémﬁ Sales per Customer | 97.7 ‘ 9.4 | 93.9 ‘ 9.5 | 98.8 ‘ 94.1 | 89.2 ‘ 94.6 | 95.6 ‘ 95.4 | 97.3 ‘ 100.6 | 98.2 ‘ 96.4 | ‘ ‘ | ‘ 96.4 ‘
EEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
‘gz& Number of Customers ‘ 114.1 ‘ 119.0 ‘ 1253 ‘ 119.7 ‘ 114.7 ‘ 1293 ‘ 1133 ‘ 119.2 ‘ 119.4 ‘ 1185 ‘ 1186 ‘ 126.1 ‘ 1212 ‘ 120.0 ‘ ‘ ‘ ‘ ‘ 120.0 ‘
‘gﬁﬁﬁ Sales per Customer [ 97.8 \ 96.1 [ 933 \ 96.1 [ 96.9 \ 93.8 [ 88.4 \ 93.4 [ 94.8 \ 94.9 [ 97.0 \ 99.4 [ 97.2 \ 95.4 [ \ \ [ \ 95.4 ‘
BRESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 531 531 536 536 548 553 551 551 551 550 550 548] 548 548] 548]
LAHEE  Number of New-opening Stores 7 3 5 15 12 5 0 17 32 3 3 3 9 41 41
LABMEE  Number of Closed Stores 3 3 0 6 0 [y 2 2 8 4 3 5 12 20 20
REFST - AP 7B | Asia East/South & Oceania
BE] SSAVANT
EEEEE A SR ) 92.6 97.3 95.1 95.8| 1073 107.5 980| 1049| 1007 98.4 97.4| 1064 1017 102.2 102.2
LFL Directly managed stores (MUJI) + Online store
EEA+ AV VANT
BESFHAZ SN ) 118.2 1248| 1221 1218| 1270 1326| 1155 1256 1241 1210 1166 1316 1233 124.1 124.1
Directly managed stores total (MUJI) + Online store
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
2 Number of Customers [ 1165] 1268| 1260[ 1231[ 1268 1309| 1200[ 1263[ 1249 1250| 121.8[ 1357[ 1276 1258] | I [ [ 1258]
BT Sales per Customer | 1014] 98.4 | 96.9 | 989 1002| 1013 963 | 99.5 | 99.4 | 96.8 | 95.8 | 97.0 | 96.6 | 98.7 | [ [ [ [ 98.7 |
BRIEGHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
[ Number of Stores 106! 108 113/ 113 115! 117 117 117 117 121 124 125 125 125 125
LAHES  Number of New-opening Stores 1 2 5 8 2 2 1 5 13 4 3 1 8 21 21
LAEMEE  Number of Closed Stores 0 [y 0 0 0 [y 1 1 1 [y 0 0 0 1 1
BRKZEEE / Europe & Americas
EE SSAVANT
BEEERS + 42512 ’ 106.3 1119| 1100 109.4 | 1107 1109 |  102.8 108.7 |  109.3 108.3 109.8 1157 1114 110.0 110.0
LFL Directly managed stores (MUJI) + Online store
BEBHTASSARNT
BEBFAY ST ) 98.0| 104.2 102.9 1017 |  107.7 1089 | 1012 1064 | 1065 107.3 109.2 1151 1107 107.7 107.7
Directly managed stores total (MUJI) + Online store
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
‘gz& Number of Customers ‘ 95.6 ‘ 98.6 ‘ 102.8 ‘ 99.0 ‘ 101.4 ‘ 101.8 ‘ 100.7 ‘ 101.3 ‘ 102.2 ‘ 103.8 ‘ 103.0 ‘ 1107 ‘ 105.8 ‘ 103.3 ‘ ‘ ‘ ‘ ‘ 1033 ‘
‘gﬁﬁﬁ Sales per Customer [ 102.5 \ 105.7 [ 100.1 \ 102.8 [ 106.2 \ 107.0 [ 100.4 \ 105.0 [ 104.2 \ 103.4 [ 106.0 \ 104.0 [ 104.6 \ 104.3 [ \ \ [ \ 104.3 ‘
BXKESHZ (LSEB) Number of Stores at the End of Month (Include LS Stores)
[ Number of Stores 50 50, 50 50, 50 50, 49 49 49 49 49 49 49 49 49
LAHEE  Number of New-opening Stores [} 0 0 3 0 0 0 0 0 0 0 0 0 0 0
AR Number of Closed Stores 0 0 0 0 0 0 1 1 1 0 0 0 0 1 1
RAKESHS (EPSEET) Total MU Store as of the end of month
IS Number of Stores 1318 1,326 1,348] 1,348 1,362 1,369 1,368 1,368 1,368 15384 1,395 1396 1396  1539% 1,396
LAHES  Number of New-opening Stores 17 11 24 52 14 7 5 26 78 2 15 8 45 123 123
LAEMES  Number of Closed Stores 4 3 2 9 o 0 6 6 15 6 4 7 17 32 32




