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MUJI BEIJING SHIJINGSHAN WANDA PLAZA (ShEARE - E%)
MUJI SHANGHAI ZHOUPU WANDA PLAZA (chEIARE-BE)
MUJI SHANGHAI SONGIIANG INCITY (chEIARE- EE)

MUJI CHANGSHA GARDEN CITY (FREAME-BE)

MUJI PLAZA HOLLYWOOD (&% B%)

MUJI ONE BANGKOK (41 -E#)

MUJI CENTRAL KORAT (94 -B%)

MUJI VINCOM ROYAL CITY (RhFA-EE)

MUJL THISO MALL SALA (AhFA-EE)

MUJI CHATSWOOD CONCOURSE (#-Zh5U7 - B %)
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BIRELR Monthly sales trend
EREE Japan
[ o8 | 108 | uA [ s [ A [ 18
LFL = Like for Like [ sep | ot | Nov | 10 Dec Jan
AR Apparel 1057 1007| 1213|1102
EE Household 1215 1326 1224 1258
i) Food 1036 | 1196 1050 109.7
BEMFIE+ A1V ]
LFL Directly managed stores (MUJI) + Online store usa] uss| 1192 «:H%'em
AR Apparel 1144 | 1103 | 1289 1184
£ Household 1308 | 1429| 1296 1346
=i Food 1159 | 1320 1138 1206
BEAF+AYIIOANT
Directly managed stores total (MUJI) + Online store 1229 1285 126.7 1265

118.4
134.6
120.6

126.5

EEBHFIE + 42542 ZART LFL directly managed stores (MUJI)+ Online store

| I [ 107.7]

[ | | 1092

[ I [ 1151

| | [ 1099 ]

I [ [ 9]

\ | \ 29

[ [ [ 3]

S Number of Customers [ 1083 1078 1071 107.7] [
EH Sales per Customer | 1047] 1100 1113] 1092] [
BEEGEH+4>54> 27 Directly managed stores total (MUJI) + Online store
B8 Number of Customers [ 1162] 1155[ 1138 1151 [
] Sales per Customer | 1058 1113 1113 1099 |
KGR (LSEB) Number of Stores at the End of Month (Include LS Stores)
EEE Number of Stores [ 631] 637] 649] 649] |
LAHES  Number of New-opening Stores | 9| 6| 14| 29| [
[BABIES Number of Closed Stores [ 1] of 2| 3]
FrRINDNT Definition of Sales Channel:
o EEEEIE : ATERAE NSHARE T CRBIL TS S « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K EIRARTIC308 M _HHKERL TIRZEL IS SZBRC excluding stores that were closed for 30 days or more in the previous term.
BIELCEBISOVT Definition of figures:
o EEYE SRS (GElic-R) AIFERAL  DM: Flash store sales as percentage of the same month prior fiscal year.
BHBEE I AV

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

[ [ vm | &m |

LFL = Like for Like [ sep | ot | Nov | 1a | Dpec [ Jan [ aa [ T2n ] Fullvear |
RPIFEE [ East Asia
BERFE+ A5V
LFL Directly managed stores (MUJI) + Online store 1024 1062 1095 il 106.8
Mainland China 103.9| 1123| 1108 1100 1100
AZSAVANT
Directly managed stores total (MUJI) + Online store 1116 1144 1169 s 115.0
PEARE Mainland China 113.6 121.9 1186 | 1189 W 118.9
EERFIE + 42542 ZRT LFL Directly managed stores (MUJI)+ Online store
[z Number of Customers | 10a8] 102] 167 1107] | I [ [ 1107]
|zt Sales per Customer | 77| oea| 939 0es]| | | | | 9es ]
BEEGEH+4>54> 27 Directly managed stores total (MUJI) + Online store
[z Number of Customers [ 1e1] no0| 1s3] 1197] | I [ [ 1197]
|zt Sales per Customer | 78] ee1| 933] oe1] | | | | 9s1]
BHIEHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
TEEER Number of Stores [ 531] 531] 536] 536] | [ [ [ 536
LAWES Number of New-opening Stores | 7] 3 s 15| | | | | 15|
ARG Number of Closed Stores [ 3] Ell o] 6/ | | I | 6
REIFIT - ALFZFHE / Asia East/South & Oceania
BERFIE+A>31VANP
LFL Direc;l managed stores (MUJI) + Online store 926 973 951 il 958
BEST+AYIA VAN
Directly managed stores total (MUJI) + Online store 1182 1248 1221 R 1218
BEBESFH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
3 Number of Customers [ 1165[ 1268[ 1260 1231 | | I [ 1231
L Sales per Customer | 1014 984 9%6.9| 989 [ | | | 989]
BKIESHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
TESHEL Number of Stores [ 106 108] 113] 113] | | I [ 113]
LAHES Number of New-opening Stores | 1] 2| 5| 8| | | | | 8|
LRGSR Number of Closed Stores [ o] o] o] of | | | | o]
BRKZESE / Europe & Americas
BEFIE+ A1 VANP
LFL Directly managed stores (MUJI) + Online store 106.3 1119 1100 il 1094
BEAF+AYIIORNT
Directly managed stores total (MUJI) + Online store 98.0 1042 1029 e 1017
BEBESFH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
X Number of Customers [ o] oss| 1028] 990 [ [ [ [ 990]
EEL] Sales per Customer | 1025] 10s7] 1001 1028 | | | | 1028
BXRESHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
TESER Number of Stores [ 50| 50| 50| 50| [ [ [ [ 50|
LA HES  Number of New-opening Stores | o o o] of | | | | o]
ZAIRES  Number of Closed Stores [ o o o] of | | | | o]
BAXESS (EPASEEH) Total MUII Store as of the end of month
TESE Number of Stores [ 1318] 1326] 1,348] 1,348] [ [ [ [ 1,348]
LAHES  Number of New-opening Stores | 17| 11| 24] 52| | | | | 52|
ZFIRES  Number of Closed Stores [ 4 3] 2] 9| | | | | 9|




