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Fiscal Year ending August 31, 2024

BiRELR Monthly sales trend
EREE Japan
98 108 118 1 128 18 2R #20Q fint 3R 48 5A #3Q 7R 6H 78 8H 4Q T i
LFL = Like for Like Sep Oct Nov 1Q Dec Jan Feb 2Q 1H Mar Apr May 3Q 9M Jun Jul Aug 4Q 2H Full Year
1RAR Apparel 104.6 110.9 108.4 108.6 80.4 89.8 105.3 88.7 992 99.2
&E Household 98.3 115.1 138.0 117.7 95.6 93.0 112.0 99.1 108.2 108.2
B Food 94.5 111.2 114.0 I 1073 103.0 96.7 101.0|  100.4 103.8 | ) 103.8
BERFIE +A>251 VAN B R ) )
LFL Directly managed stores (MUJI) + Online store 99.3 112.9 1226 1127 91.0 92.7 107.7|  959|  104.4 L L 104.4
AR Apparel 116.0 123.2 119.4 120.2 87.0 97.6 1131 95.7 108.3 108.3
4E Household 108.0 126.2 149.0 128.4 102.6 100.0 119.6 106.2 116.7 116.7
B Food 109.6 125.0 125.0 120.4 111.3 105.3 109.3 108.8 1143 114.3
BESF+ASIIOANTY
Directly managed stores total (MUJI) + Online store 110.5 124.9 133.5 124.1 98.2 100.1 115.0 103.1 113.4 113.4
BEERIFIE + 42514 ZXRT LFL directly managed stores (MUJI)+ Online store
[Z=5 Number of Customers [ 91.3 | 98.2 | 99.0 | 9.3 | 87.9 | 915| 1012 ] 9238 946 | [ [ [ [ 94.6 |
LT Sales per Customer | 1088| 1150| 1239| 1170| 1036| 101.2| 1064| 1034| 1104 | | | | 1104]
BEE&ET+A>51 AN Directly managed stores total (MUJI) + Online store
B Number of Customers [ 1009] 1065] 106.7] 1049 93.4 | 97.1[  106.7] 983 1015] [ [ [ [ 1015]
EE Sales per Customer | 1095] 1173] 125 1183|1051 103.1| 107.8| 1049| 1116 | | | | 1116]
BRIEHE (LSST) Number of Stores at the End of Month (Include LS Stores)
R Number of Stores 571 574 587 587 591 585 586 586 586 586
HAREE Number of New-opening Stores 10 5 13 28 4 0 2 6 34 34
LAIRES Number of Closed Stores 1 2 0 3 0 6 1 7 10 10
FrRIUDNT Definition of Sales Channel:
« BEERFE  BIFEEHSEIRE CTIBE CIHREULESH o LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X [EIHARC30 8 DA _EAkEL TIRZEL TGSz RR< P excluding stores that were closed for 30 days or more in the previous term.
B LEEEICDOVT Definition of figures:
o BELE : [EST LS (FEiR-2) FIERAL « DM: Flash store sales as percentage of the same month prior fiscal year.
BB EIAS PRI
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
98 108 118 1 128 18 2R #2Q fint 3R 48 5A #3Q 975 6H 78 8H 4Q T i
LFL = Like for Like Sep Oct Nov 1Q Dec Jan Feb 2Q 1H Mar Apr May 3Q 9M Jun Jul Aug 4Q 2H Full Year
RPIFEH / East Asia
EEBFIE + AT AR
LFL Directly managed stores (MUJI) + Online store 101.8 97.1 1131 104.3 109.0 86.1 96.8 a7 100.5 100.5
hEAR Mainland China 101.0 97| 1154| 1048| 1336 85.5 90.3 [[llEooRIIIIH62 i I 102.4
BESFH+AYIAANT
Directly managed stores total (MUJI) + Online store 114.3 109.7 126.4 117.0 123.9 93.1 107.3 107.2 111.7 111.7
FREIARE Mainland China 1156 1102| 1284| 1183| 1470 915 99.4 |{{ifzosie I L L] 1134
EERIFIE + 42514 >ANT LFL Directly managed stores (MUJI)+ Online store
B Number of Customers 102.9 98.7 115.0 105.4 1225 89.1 97.6 102.0 103.5 103.5
===t Sales per Customer 98.9 98.4 98.4 98.9 89.0 96.6 99.2 95.3 97.1 97.1
BEE&ET+A> 51> AN Directly managed stores total (MUJI) + Online store
B Number of Customers 117.1 112.7 129.4 119.5 139.6 97.2 108.3 113.2 116.1 116.1
===t Sales per Customer 97.6 97.4 97.6 97.9 88.7 95.9 99.1 94.8 96.3 96.3
BRIEHE (LSST) Number of Stores at the End of Month (Include LS Stores)
R Number of Stores 489 489 494 494 500 502 502 502 502 502
LA HIEER Number of New-opening Stores 7 1 5 13 7 2 0 9 22 22
HAIRIEZ  Number of Closed Stores 0 1 0 1 1 0 0 1 i 2
REFPIT - A F=FZEE / Asia East/South & Oceania
BEBFIE +A>I31VARN?
LFL Directly managed stores (MUJI) + Online store 102.8 93.9 105.1 100.6 100.3 96.7 104.8 99,3 101.0 101.0
BEAFHAS IR
Directly managed stores total (MUJI) + Online store 115.8 101.8 117.3 111.7 116.9 113.6 127.4 118.7 115.4 1154
BEAFT+A> 54> AN Directly managed stores total (MUJI) + Online store
=8 Number of Customers [ 1194 1051 1158 1118] 1175[ 113.7] 1228] 117.8] 1150] [ [ [ | 115.0]
R Sales per Customer | 97.0 | 969 101.3| 1013 994 1000] 103.7| 100.8| 1003 | | | | | 1003]
BRIEHE (LSST) Number of Stores at the End of Month (Include LS Stores)
JEEHER Number of Stores 87 89 94 94 96 98 98 98 98 98
LB HIEER Number of New-opening Stores 0 2 5 7 2 2 1 5 12 12
HAIRE Number of Closed Stores 0 0 0 0 0 0 1 1 1 1
BRKZEZE / Europe & Americas
BEBTFIE + A1 VAN
LFL Directly managed stores (MUJI) + Online store 1111 109.2 106.7 108.9 96.0 99.3 109.5 100.6 104.8 104.8
BESFH+AYIAANT
Directly managed stores total (MUJI) + Online store 109.2 107.2 104.6 106.9 93.8 97.2 105.4 arnr 102.2 102.2
BEAFT+A> 54> AN Directly managed stores total (MUJI) + Online store
B Number of Customers 93.8 931 94.2 b2 i 929 94.0 99.6 95.0 94.4 94.4
===t Sales per Customer 116.5 115.2 111.0 114.1 100.9 103.4 105.8 102.8 108.3 108.3
BREAHZ (LsE8) Number of Stores at the End of Month (Include LS Stores)
JEEHER Number of Stores 55 55 55 55 55 55 55 55 55 55
LA HIESR Number of New-opening Stores 0 0 0 0 0 0 0 0 0 0
HAIRE Number of Closed Stores 2 0 0 2 0 0 0 0 2 2
BRESHE (ERSEET) Total MUJI Store as of the end of month
JEEHER Number of Stores 1,202 1,207 1,230 1,230 1,242 1,240 1,241 1,241 1,241 1,241
HAREER Number of New-opening Stores 17 8 23 48 13 4 3 20 68 68
LAIRES Number of Closed Stores 3 3 0 6 1 6 2 9 15 15




