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MUJI Dongguan Chang'an Wanda Plaza (hEARE-BEENE)

MUJI GLCC Mall (hEXFE-EEE)
MUJI The Mixc Wenzhou (FREAPRE-EESE)

MUJI Aeon Mall Wuhan Jiangxia (FREXREE.-EERE)

MUJI Windsor House (&% - BEEIE)

MUJI JIO WORLD PLAZA (A>R-BEEIE)
MUJI Pavilion_Bukit_Jalil (XL —37 -EERE)
MUJI TRX (XL—37-BEEIE)

MUJI THE MALL BANGKAPI (41 -EEJE)
MUJI CENTRAL WESTVILLE (41 -BEE/E)
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BIREER Monthly sales trend

Fiscal Year ending August 31, 2024

EREE Japan
98 108 118 #1q 128 18 28 #2q HA 38 48 5H #3q 9w A 68 78 8H 2aq TH £FR
LFL = Like for Like Sep Oct Nov 1Q Dec Jan Feb 2Q 1H Mar Apr May 3Q IM Jun Jul Aug 4Q 2H Full Year
E Apparel 104.6 110.9 108.4 108.6 108.6
£5E Household 98.3 115.1 138.0 117.7 117.7
B Food 94.5 111.2 114.0 Il ”197’.’3 W L O S 107.3
BEERFIE + A1 AN A A A R
LFL Directly managed stores (MUIJI) + Online store 99.3 112.9 1226 | 1127 T IR S 112.7
AR Apparel 116.0 123.2 119.4 120.2 120.2
45E Household 108.0 126.2 149.0 128.4 128.4
B Food 109.6 125.0 125.0 120.4 120.4
BEST+AYIIOANT
Directly managed stores total (MUJI) + Online store 110.5 124.9 133.5 124.1 124.1
BEEBIFIE + 42542 ART LFL directly managed stores (MUJI)+ Online store
(=% Number of Customers [ 91.3 ] 98.2 | 99.0 | 9.3 | I I [ 96.3 |
LT Sales per Customer | 1088] 115.0] 1239] 117.0] | | | 117.0 |
BEES&ET+4>34>ANT Directly managed stores total (MUJI) + Online store
=% Number of Customers [ 1009] 1065] 106.7[ @ 1049] I [ [ 104.9 |
LT Sales per Customer | 109.5 | 117.3 | 1251 1183 | | | 118.3 |
BRIEEE (LSE8) Number of Stores at the End of Month (Include LS Stores)
JESHER Number of Stores 571 574 587 587 587
L H IS Number of New-opening Stores 10 5 13 28 28
L BIRELR Number of Closed Stores 1 2 0 3 3
FrRILUDONT Definition of Sales Channel:
« BEBFIS : BIFEHENSHRE TEE CHBULSESH o LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
K EIHAR(C30H I LR BTL TIRZEUTIE &2 BRC Xexcluding stores that were closed for 30 days or more in the previous term.
RISELEEMEICONVT Definition of figures:
o BEEHIE : [Ek LS (FMR-2) giEREAL « DM: Flash store sales as percentage of the same month prior fiscal year.
BNBEEIAYM
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
98 108 118 1Q 128 17 2R 20 flnt 38 47 58 #3Q 97H 67 7R 8H 24Q T i
LFL = Like for Like Sep Oct Nov 1Q Dec Jan Feb 2Q 1H Mar Apr May 3Q IM Jun Jul Aug 4Q 2H Full Year
K7 I7EBE [ East Asia
BEBFIE + AN
LFL Directly managed stores (MUJI) + Online store 101.8 97.1 113.1 104.3
hEARE Mainland China 101.0 97.1 1154 | i ) D 104.8
BE&H+AYIIOANT
Directly managed stores total (MUJI) + Online store 114.3 109.7 126.4 117.0 117.0
HAE| ARz Mainland China 115.6 110.2 1284 | 1183 R T R 118.3
BEEBIFIE + 42542 ART LFL Directly managed stores (MUJI)+ Online store
24 Number of Customers 102.9 98.7 115.0 105.4 105.4
===t Sales per Customer 98.9 98.4 98.4 98.9 98.9
BEES&ET+A>34>ART Directly managed stores total (MUJI) + Online store
224 Number of Customers 117.1 112.7 129.4 119.5 119.5
===t Sales per Customer 97.6 97.4 97.6 97.9 97.9
BRIEEER (LSEE) Number of Stores at the End of Month (Include LS Stores)
JEEHER Number of Stores 489 489 494 494 294
LA HIERR Number of New-opening Stores 7 1 5 13 13
L HIRIEE Number of Closed Stores 0 1 0 1 1
REPIT - AP =7 / Asia East/South & Oceania
BEERFE + A1 VANT
LFL Directly managed stores (MUJI) + Online store 1028 939 105.1 ni 1006
BESFH+ASIIANT
Directly managed stores total (MUJI) + Online store 1158 101.8 1173 n 17
BEES&ET+4> 54> ART Directly managed stores total (MUJI) + Online store
=5 Number of Customers [ 1194 1051] 1158 1118] [ 111.8 |
| Sales per Customer | 97.0 | 969 101.3| 1013 | 101.3 |
BRIEE (LSE8) Number of Stores at the End of Month (Include LS Stores)
JEEHZL Number of Stores 87 89 94 94 94
LA IS Number of New-opening Stores 0 2 5 7 7
L BIRELR Number of Closed Stores 0 0 0 0 0
BRKZEZE / Europe & Americas
BEBFIE + A1V
LFL Directly managed stores (MUJI) + Online store 111 109.2 106.7 i 1089
BESFH+ASIIOANT
Directly managed stores total (MUJI) + Online store 109.2 107.2 104.6 e 106.9
BE&FT+A>51> AR Directly managed stores total (MUJI) + Online store
24 Number of Customers 93.8 93.1 94.2 937 93.7
M Sales per Customer 116.5 115.2 111.0 114.1 114.1
BREFHE (LsE) Number of Stores at the End of Month (Include LS Stores)
JEEHEL Number of Stores 55 55 55 55 55
LB IS Number of New-opening Stores 0 0 0 0 0
L HIRIEE Number of Closed Stores 2 0 0 2 2
BAXREHE (EINSEET) Total MUlI Store as of the end of month
JEEHER Number of Stores 1,202 1,207 1,230 1,230 1,230
LB IS Number of New-opening Stores 17 8 23 48 48
L HIRIEE Number of Closed Stores 3 3 0 6 6




